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SCALAMANDRE PRICES ARE 
STILL AT PRE-RISE LEVELS 


IN an advertisement of October, 1939, Scala- 
mandré Silks promised the decorator that despite an advance of 
over 200 per cent in the cost of raw silk yarns, our current prices 
would be maintained. This pledge was renewed in July, 1940 and 
again in January of this year, though costs continued to mount 


progressively. 


BUT today prices of raw silks have reached a point 
hardly foreseen by the most pessimistic. Compare these figures, 
for example, with those of only a year ago: 


Yarn Last Year Today 
SPUN SILK $2.70 Ib. $4.50 Ib. 
ORGANZINE 2.20 Ib. 3.90 Ib. 
NOIL YARNS 85 Ib. 1.75 Ib. up 


YET, in spite of this tremendous increase, Scala- 
mandré fabrics woven from these and other yarns cost the 
decorator not a penny more than the prices set for them before the 
rise began! 


OBVIOUSLY, this policy means many sacrifices and 
a substantial loss to us. Few organizations of our size and type 
could or would assume them. We do so, and will continue to do 
so, for the benefit of the two groups of persons to whom we owe 
the success of our business: first, the decorators, so that they may 
maintain profit margins at no expense to their clients; and sec- 
ondly the weavers in our mills, to insure their steady, permanent 
employment which price increases, with consequent loss in vol- 
ume, might endanger, forcing them to seek work in temporarily 
booming industries outside that which they serve with such loyalty 
and distinction. 
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BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 
383 MADISON AVENUE, NEW YORK 
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O,, Upholstered Line goes to Stiehl’s 


Palmer & Embury-Orsenigo, Inc., announce the removal 


of their Upholstered Line from 383 Madison Avenue to 
STIEHL’'S 


28 WEST 20TH STREET * NEW YORK 


For more than seventy-five years Palmer & Embury Furni- 


ture has been a tradition in excellence and authenticity. 


For more than thirty-two years Stiehl’s has enjoyed leader- 
ship as a showroom serving decorators and dealers exclusively. 


In bringing our nationally famous line to this trade display of 
known integrity and long experience, we make a real contribu- 
tion to decorators and dealers who seek the highest in quality 
and the utmost in service. 


The line shown at Stiehl’s is traditional Palmer & Embury 
Furniture, offered on the same price basis as heretofore. From 
design to delivery, every detail is supervised by either Mr. 
Palmer or Mr. Orsenigo. Special order work will receive their 
personal attention at all times. 


Your clients may be sent with a letter of 


introduction, if you cannot accompany them. 


PALMER & EMBURY-ORSENIGO, INC. 
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For September—Special INTERIORS’ Features Cover—California Residence—Paul Lester Wiener 


Mindful of the fall decorating season, | 
our researchers have carefully combed the Open House—Feder 4 

market for rugs, carpets, and floor cov- ! 
erings of every description. In addition Letters to the Editor 12 


INTERIORS is happy to present the first 
independent article of Miss Helen Koues, 


for many years Director of the Studio of Editorial 7 
Architecture, Building and Decorating of 
Good Housekeeping Magazine, and now a Rhythmic Functionalism i8 | 


private consultant on problems of inter- | 


ler Gesign. Permanence in Paint Pigments—Elizabeth Kaufer 24 


The Year’s Work—Autumn Portfolio 
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FLUORESCENT.... RED-HEADED STEPCHILD 


Thomas Edison captured elec: 
for lighting by means of the 
bulb, it 


miracle, and rightly. No one harped on 


HEN 
W tricity 


incandescent was considered a 
the color of the light that was produced, 
There were no complaints about bulbs be: 
ing ugly, unwieldy objects. No one mut- 
tered anything about limitations. 

Today, however, we're a lot of  perfee- 


tionists. We've been terribly spoiled by 


statie-less radios, fluid drive motors, by 
stratoliners, in fact, by engineers and 
scientists in their search for perfection. 


When they offer us something new, we 
have no use for it unless all the bugs are 
out of it. 


paths in lighting . . . it should be a 


decorator’s dream. 


The stumbling block for this baby, ac- 
cording to my analysis, has been its great 
offices, 


commercial 


laboratories 

That, of 
course, is fine as far as it goes, but for 
home use, fluorescent cannot be handled 
in the same way. Isn’t that natural? You 
can’t 


success in factories, 


and other uses. 


run tubes across the ceiling of a 


living room, as you would across the 
ceiling of a factory, and expect to get 
aesthetic But that is almost the 
way fluorescent has been handled by some 
decorators, who were astonished when the 


final 


results. 


effect was terrible. 





OPEN 


the interior designer. 


this page. 





This page is devoted to the free discussion of various problems facing 
We invite comment from designers, whole- 
salers, manufacturers or others associated or interested in this pro- 
fession, on the subject herewith presented, or on any other question. 
INTERIORS may not always concur with the opinions expressed on 
It is our hope that sincere discussion of many of the 


problems vexing our readers may eventually lead to their solution. 


HOUSE 





Fluorescent light, in many ways, is as 
great a mirecle as was Edison’s invention. 
But it has been sadly neglected, kicked 
around, and its possibilities ignored, be- 
cause it had a few flaws . . none of 
insurmountable for 


with imagination, 


which was anyone 


I feel that fluorescent has been sold short, 
just as lighting for decoration has been, 
and that it is time for someone to plead 
After all, it’ has 
market for only three years, which is too 


its Case. been on the 


short a time to throw it in the discard, 


which is what a great number of people 
have done. To me it is an extremely ex- 
citing new medium that can do more for 
decoration means of 


than any other 


illumination yet devised. 

Fluorescent will never take the place of 
the incandescent bulb, I feel sure. It was 
never intended to. But it is a wonderful, 
additional tool that vast 


opens up new 





Decorators are not entirely to blame for 


the trend away from fluorescent. I wag 
an angry finger at the manufacturers for 


the failure of its wider acceptance! Like 
most modern devices which are launched 
as a panacea for all the ills of the object 
they are replacing, fluorescent was tossed 
on the market with the usual medicine- 
man’s mumbo-jumbo. Among other things 
it was described as the miracle of mod- 
ern science, which is a pretty large order. 
In many ways it is miraculous, and in 
decoration it can be when its best 
points are emphasized and it is used im- 
aginatively, 


too, 


If you will forgive one more shake of 
my finger, I think it 
sold. The manufacturers hide one of its 
key advantages: the variations of color 
within the light itself. Aside from whites, 
it is 


is being wrongly 


sold in five standard shades (blue, 
green, pink, gold and red) when actually 


there is no limit to the number of shades 


by FEDER 


SPECIALIST IN THEATRICAL 
AND RESIDENTIAL LIGHTING 


that be obtained. The same color 
bulb, in different intensities, produces dif- 
ferent tints, so that by changing the 
colors of the tube coating the variations 
are actually unlimited. 


may 


Another thing, fluorescent has been sold 
strictly on a utilitarian basis, rather than 
on a dramatic or emotional basis. They 
stress the lower cost of operation, the fact 
that it is closer to daylight, ete. Those 
points are important, [ll grant, but I 
think that is where they are selling fluores- 
cent shortest. 


Let’s take one of the most frequent argu- 
ments against using fluorescent in homes. 
Decorators wail that the installation fix- 
tures are ugly. I am willing to grant that 
the standard equipment is no thing of 
beauty. But I claim there are simple tricks 
of concealing it, or that it can be _ re- 
adapted to fit any needs. In the Pahlmann 
Rooms at Lord & Taylor I used fluorescent 
all over the place. I obtained effects with 
it that would be impossible to get by any 
other means. Sometimes I hid 
curtains or When I 
that I designed either 
decorative fixtures for it. 


it behind 
screens, couldn't do 


unobtrusive or 


This medium of 
complete 


illumination opens up 
new freedom for decorators. 
Even indirection, which has been the key 
to modern lighting, is confining. By using 
a 300-watt bulb and a reflector, you throw 
light up to the ceiling and the ceiling 
casts it down again, lighting the area 
around your focal point . . . the lamp. 
But the illumination is always tied to the 
lamp, and the ceiling becomes the domi- 
nant plane of the room. 


With my pet, fluorescent, it is a cinch to 
bring out wall planes by running a wash 
of light over them, making them glow 
any color you wish. By reflected light 
outline the whole form of a 
room, and with less wattage, incidently, 
than is required to light it by the old 
method of dropping a 


you can 


lamp by every 
chair. 
I believe that decorators agree that a 
room should have changing moods. Try 


achieving that with incandescent bulbs. It 
can’t be achieved with light, unless you 
have theatrical dimmer equipment. By 
changing the color of the fluorescent tub- 
ing you can attune cool light for summer 
and warm southern-like light in winter. 


With fluorescent something actually new 
happens when we (Continued on page 68) 
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No More Silk 
from \apan! 


vv AT ANNOUNCEMENT might once have seriously affected our ability 
to serve our customers. For over a century the world has closely 
linked the name Cheney Brothers with “fine silk fabrics.” A readjustment 
would have been difficult, if not impossible. There would have been 
repercussions in every branch of the textile trade. Men’s wear, women’s 
wear, and the decorating industries would have had to undergo sudden 
and costly changes. 
We are glad to announce that no such situation exists today. 


Why not? Simply because we have been busily preparing for this day 
—for more than twenty years. Ever since the first man-made fibers were 
introduced in this country we have been experimenting and pioneering 
in their use in the finer range of fabrics for every purpose. In recent years, 
far less than half the material used by us has been silk. 

We have used these new fibers only where their properties enabled us 
to improve f fabric quality or to achieve new fabric effects. A notable 
example is transparent velvet, which, made with a rayon pile, far sur- 
passes in drapiness and beauty of hand anything that could have been 
made prior to the creation of rayon. 

In April of this year we introduced the world’s first Nylon neckwear. 


That's why “No More Silk from Japan” finds us ready—ready to con- 
tinue serv ing you with complete lines of Cheney fabrics, ‘of characteristic 


Cheney quality and Cheney beauty, and made entirely of American 
materials. 


HENEY BROTHERS 


SINCE 1838 


Manufacturers of Cheney Fabrics 









































CHENEY DRESS FABRICS + CHENEY PRINTS CHENEY CRAVATS + CHENEY VELVETS 
CHENEY MEN’S WEAR FABRICS CHENEY PARACHUTE FABRICS 
CHENEY DECORATIVE AND UPHOLSTERY FABRICS « CHENEY YARNS 


Mills at Manchester, Connecticut 


Sales Offices: NEW YORK + BOSTON + PHILADELPHIA «+ CHICAGO + LOS ANGELES 


Subsidiary ...THE PIONEER PARACHUTE COMPANY INC., MANCHESTER, CONN. 
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®AT THE WALDORF One of the series of 
newly decorated rooms in the Hotel Waldorf’s Astoria 
apartments done by A. Rutledge Smith with Di-Lon 
Wallcoverings. This handsome room uses laced raw- 


hide Di-Lon Wallcovering No. 14. 


1€ ¢ecorating discovery of the year! 


THE DRAMATIC, GLAMOROUS NEW 


N- LON MALLCOVERIN 


that AUTHORITATIVELY WARBEE ES 


ee 


cpt 


reproduce fine 






EA xTHERE 


eee 
en: 








og 
Natural Oat 
i 


Presented by 


two great names in Interior Decoration! 


Made by DI-NOC «+ _ Distributed only by SCHUMACHER’S 


Done photographically—by the largest color separation walnut, ebony, zebrawood, fine marbles in countless 
camera ever built. So perfect you can’t tell them from shades . . . all done by the same process used in Di-Noc. 
the real thing—yet infinitely easier to handle and aT A Oversize rolls, and sheets 32’’x48” for some topics, make 
FRACTION OF THE CosT. (Actually no more than you application easy and economical. A glance at them is in- 
would pay for good wallpaper.) Over 30 different effects spiration, a challenge to your professional talents. Won’t 
to choose from . . . ostrich skin, laced leather, pigskin, you stop in? Stocks available for immediate delivery. 


LIGHTFAST - WATERPROOF - WASHABLE 
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F. SCHUMACHER & CO. 


oO West 40th Street - Uptown Showrooms: 535 Madison Avenue - New York 


‘aris + Philadelphia + Boston + Chicago + St. Louis + Los Angeles + Detroit + Grand Rapids + Dallas + Atlanta + Cleveland 

















NEW GLASS CONSCIOUSNESS CREATED BY 
BROADENED LIBBEY-OWENS-FORD CAMPAIGN 
ON GLASS DESIGNED FOR HAPPINESS 
MEANS EXTRA BUSINESS FOR DECORATORS 


Announcement that the Libbey-Owens-Ford Glass 
Designed for Happiness program is being broadened 
and intensified nationally is of especial interest to 
decorators. This program, developed to stimulate 
the wider use of glass in residences, lends itself 
directly to the design and installation problems 
of the decorator, creates a greater appreciation 
of glass among the clientele. 

More than a year of testing has proved the 
soundness of the Glass Designed for Happiness 
program...has repeatedly emphasized public 
acceptance of decorative schemes making a wider 
use of glass. Now Libbey-Owens:Ford extends the 
scope of this successful program... puts it to work 
in such a way that the decorator can have the 
same, sure, favorable response from his clients... 










Here’s a novel idea—a mini- 
ature bar, quickly converted 
toa powder station for guests. 
Radiating good cheer and 
hospitality, it is easily clean- 
ed and entirely practical. 








makes it easier for the decorator to get the kind of 
glass features that add so much utility, beauty and 
value to the private home. 

The broadened scope of the Glass Designed for Hap- 
piness program is essentially helpful to and practical 
for the decorator. Standard glass items are available in 
price ranges to suit every home. Most of these items 
can be purchased through any recognized finance 
plan. Even more important, Libbey-Owens-Ford now 
makes a broadened source of supply open... with 
glass and lumber dealers ready to 
provide the various glass features 
or materials needed by the decora- 
tor. Libbey-Owens:Ford Glass 
Company, Department I-841, 
Nicholas Building, Toledo, Ohio. 


GLASS 


Designed for Happiness 
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These/ar¢ no “steals” from the craftsman- 
ship of /the past, nor ghosts of the ugly 
moderhism of the twenties. Here is furni- 
ture di a new period—Modern American 
—un onventional, artistic, functional. 

IX the bedroom, antique-ivory Leather- 
wove\koated fabric covers the headboard 
of the Xed and each individual panel of 
both dres’xag table and bureau in a cool, 
smooth design stIEe reas pancrmounting 
















together with unobtrusive grooves wimi- 
nates unsightly drawer pulls. 

Sophisticated is the use of Leatherwo 
on base and legs of the dining room t@bie 
and again on the panelled walls. EX 


of colors, Leatherwove offers u 
sibilities in the decorative fi 

Chairs are disting 
d much on thick, 
seat and back . . . 
aActory way of getting 


phasis on woodwo 
solt upholstery for/bo 
a completely sat 
comfort where comfprt is most appreciated. 
; Velmo, a beautiful, 


deep-pile fabric, fakged for its comfort, 


Chair upholstery 


quality and inspiring cOwm—aagd designs. 


Because of their pao 
bility, Chase fabrics are honored and re- 


spected in every field where upholstery 
fabrics are used. Design your next interior 


around Fabrics by Chase. May we send 


swatches of both Velmo and Leatherwove? 


BE BEAUTIFUL 


" 
a 
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FASE 1\c. CHASE & CO. 


25\FIFTH AVENUE, N. Y.C. 
SALES DIVISION OF 
SANFORD MILLS, SANFORD, MAINE 
BRANCHES: BOSTON 
DETROIT, CHICAGO, LOS ANGELES 











A BUSY SPACE BUYER suggests displaying 
this sign in the lobby of every advertiser 
and advertising agency. 


PUBLISHERS pepeeseuurys I 


Please do not ask for an interview unless 

prepared to submit verified facts and 

figures in accordance with our stand- 

ards of circulation values | 
ADVERTISING MANAGER 


Well—-why not? 


HE days of blind space buying are 
over. To ask an advertiser to select 
media on the basis of unsupported facts 


and figures is like asking him to sign a 
blank check. 


Today advertisers have definite stand- 


ards for circulation values. They want 
to know, by these standards, how much 
circulation a publication has, where it 
goes, how it was obtained, 


can select media intelligently and buy 
space with assurance that they will get 
what they pay for. 

To cooperate with advertisers and tell 
our circulation story by their own stand- 
ards we belong to the Audit Bureau of 
Circulations, a cooperative organization 
of advertisers, advertising agencies and 
publishers. Our A. B.C. report giving 
complete and audited in- 





how much the readers 
paid and many other 
facts that bear on the 
advertising value of a 
business paper. With these 
facts, verified, advertisers 


TUTINI AT 








A.B. C. PROTECTS 
YOUR ADVERTISING 


Paid subscriptions, renewals, 
evidence of reader interest, 
are among many facts in 
A. B. C. reports that are 
definite guides to effective 
media selection. When you 
buy space in A. B. C. pub- 
lications your advertising 
is safeguarded by audited 
circulation. Always ask 
for A. B. C. reports. 








formation about our cir- 
culation is the advertisers’ 
assurance that their ad- 
vertising investments are 
protected by known, veri- 
fied values. 


11 EAST 44TH STREET, NEW YORK 
































mith! 
Member of the Audit Bureau of Circulations ABE) Ask for a copy of our latest A.B.C. report 


A.B.C.=AUDIT BUREAU OF CIRCULATIONS=FACTS AS A MEASURE OF CIRCULATION VALUES 
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LNnNOUNCINE 


OLD ENGLAND 







by creef, 


Illustrated left and right, series 
15760 and series 16130. 


Old England Prints are companion pieces to 
Greeff Document Prints, but have a note of 
greater formality. In every instance the 

design is a true copy of an old traditional 

English print—but produced domestically by 

Greeff in a quality of engraving and printing 

x which is extraordinarily fine. 


q reetfi fabrics inc. 


49 East 53rd Street New York 





DECORATORS MUST BE BOOBS 
Sir: 

I have just bought a house. 

It has + bedrooms, 2 bathrooms, | 
living room, | kitchen, lots of cellar 
space, lots of attic space. The house 
cost around $10,000. It’s located in a 
New York City suburb, 21 miles out. 
| expect to live in this new home with 
my family the rest of my life. 

And since June 2nd, when I took 
possession, | have been overwhelmed 
with experts, each one wanting to sell 
me his services. For instance: 

—the title insurance company, 

—the fire insurance company, 

—the oil burner expert, the tree 
pruning expert, 3 gardening experts, ex- 
perts on screen doors from the local 
hardware company, experts on pressing 
pants, building stone walls, trimming 
hedges, fertilizing grass, mending the 
plumbing, and Goodness knows what. 

But here it is, well into July, six 
weeks gone, and no expert on interior 
decorating has come to see me. No one 
has tried to sell me his expert services 
on what colors to paint the living room, 
dining room, kitchen, bedrooms, or 
bathrooms. No expert has tried to sell 
me his services on how to make two 
more bedrooms out of the attic or how 
to make a “rumpus” room, bar, or what 
have you out of the extra cellar space. 

Further, nobody has rung my front 
door bell, or my telephone, or written 
me a letter, suggesting what he could 
do about advice on rugs, new furniture, 
new pictures, new curtains. I have two 
small children. I’m a sucker for a 
children’s playroom. But has anybody 
tried to sell me a children’s playroom? 
No, no, a thousand times no! 

Look at the problems my wife and | 
have had to cope with ourselves, prob- 
lems we would have been glad to pay a 
small fee to have taken off our minds: 

1. Painting. We spent days wading 
through catalogs locating color schemes. 
We then waded through rivers of doubt 
finding out whether we should put on 
oil paint or casein paint. We puzzled 
hours over 8 painting estimates for the 
same job. They varied from $200 to 
$800. We're not experts on painting 
estimates. How could we know which 
were phonies, either too high or too 


low? 


2. Rugs. We spent days matching 
the living room walls to rug samples. 
We argued 3 days with our painter 
convincing him that we wanted | wall 
green, 3 walls yellow. 

3. Slip covers. My wife shopped 
Sloane’s, Wanamakers, Macy’s, and 2 
stores in White Plains, spent a week in 
town in unpleasantly warm weather, 
getting samples and prices. 

4. Furniture. My wife and [| are still 
open to suggestion about odds and ends. 
This house is a little bigger than our 
former one. We need end tables, the 
right fireplace screen, the right fender 
for a tricky, circular fireplace. 

All in all, we’re spending or have 
spent about $1000 for housefurnishings, 
but no expert on this subject, working 
in our interest, as an architect, lawyer, 
or plumber, whom we pay a fee for 
his advice, has put in an appearance. 

So, I say to my wife, “Well, my 
dear, compared with all the other peo- 
ple who want to sell us something and 
take our money for it, interior decora- 
tors must be boobs.” 

Now, I’m a business man and one 
thing I’ve learned is this: You’ve got 
to go out after business and adjust your 
services to the profits involved. I’ve 
also learned that luxury markets are 
swell, while they last, but in these days 
they don’t last long, if at all. So, I 
just let the luxury business roll in, as 
it will, but I go out scratching after 
chicken feed. It’s small in size but the 
volume is terrific, once you get it roll- 
ing in to you. 

It seems to me there’s a moral here 
for interior decorators. 

The luxury market is shrinking. Not 
as many people live on Park Aver ue 
today, making $50,000 a year, as did in 
1929. But more homes are being built. 
More furniture, paint, rugs, pictures, 
chairs, tables, what-not are being sold 
than ever before even more than 
in 1929. 

And if I were an interior decorator, 
I'd try to cut myself in on some of this 
gravy. I’d try to sell my services, at a 
modest fee. I'd try and find people like 
myself, who have a thousand more or 
less to spend and I'd try and help them 
spend as wisely as possible. 

I’d get an inside track on new FHA 
loans, if I could. I’d watch tax trans- 
fers. I'd get next to suburban real 
estate agents and building developers. 
I'd ring doorbells. Put on a direct mail 
campaign. Advertise modestly in local 
suburban papers. 

I'd certainly do everything I could to 
get my share of the huge new spending 
that’s now going out for just the things 
an interior decorator should be an ex- 
pert on. 

And finally, I believe a program 


like this would tap new markets for me 
and make me money. 
F. W.G. 


For the name and address of F.W.G., subscribers 
will kindly stand in line. —Ed. 


FROM A COLLECTOR 
Sir: 

The spittoon and cuspidor pictures 
shown recently in your magazine can 
not compare to the one shown on the 

enclosed _photo- 

graph. This spit- 

toon is much 

heavier, being cast 

brass, and its feet 

have a real spread 

that would pre- 

vent its being 

Fig. 2860, Cast Sprrroox, kicked over 

Larsen’s Removable Top, ( Heaven forbid ) 

by any unsteady 

passenger in hurtling railroad cars. It 

has more style, too, and would thus fix 

the attention of the users, who as you 

know, are in two classes: those who 

becoming good marksmen from experi- 

ence, are deft with spittoons. And those 

who use cuspidors; miss and cuss, 
hence the name. 

I challenge anybody to supply a 
better picture of either type! 


Jack NEVERMISS 
New York 


=_— that ‘‘Nevermiss’’ is a nom de spittoon. 


COLONIAL VS. “COLONIAL” 
Sir: 

While the general public and most of 
the architectural profession were still 
firmly convinced that all things Vic- 
torian were atrocious, a few decorators, 
in whom the pioneer spirit still lived, 
had the vision and courage to detect 
some gold in them thar hills. By select- 
ing the best 10% of Victoriana, and 
especially by using them with modern 
restraint and imagination, they created 
interiors which were attractive and 
amusing out of a style which was pre- 
dominantly ugly and stuffy. 

And this alchemy is only the most 
dramatic of the transfigurations which 
decorators have made from all of the 
periods. An architect recently remarked 
to me: “Nearly all of the old Colonial 
interiors were badly done. The ‘Col- 
onial’ interiors done today are, as a 
rule, far superior.” The same applies 
to Georgian, the Louis’, Empire, Re- 
gency, etc. Just look at the pictures of 
original rooms of these periods and 
then at the “period” rooms of our best 
modern decorators, and I think you will 
agree that they have done a magnificent 
job of editing and re- creating. 

To say that rooms done in the mod- 
ern style show more originality and 
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444 MADISON AVENUE 
NEW YORK CITY 











Have you seen the many Dorothy Liebes fabrics, repro- 
duced for the first time on Goodall power looms? The 
tweeds with great jewel-like gleaming nubs? The looped 
fringe that hangs drama wherever it is draped? 


= In these fabrics mohair has been wedded to Cello- 
phane, rayon, wool, silk, cotton... to produce the 
most glamorous textures of the modern loom... for 
modern or traditional rooms. 


* With these, or any other textured upholsteries 
and draperies, Goodall mohair casement cloths 
carry out the textured feeling... slightly fuzzy, 
slightly opaque... they shed dust and stand an 
uncanny amount of wear. 








as We invite you to visit us and bring your 
problem children along; our consultant 
staff of fabric specialists is willing and 
eager to verify, or amplify, your selec- 
tions for any commission. 





& Another experience that awaits 
you at the new Goodall show- 
rooms is direct-wire-to-the-mill 
service, on orders of any size. 
You'll discover that red tape is 
one thing Goodall doesn’t 
weave! 
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Lord & Taylor’s Pahlmann has 
used Dorothy Liebes tweeds from 
the Goodall Looms for this card 
set. Note the nice contrast of plain 
versus plaid tweed on the chairs. 


The glare of glass walls is subdued 
by a vast stretch of Goodall Mo- 
hair casement curtains in the home 
of Mr. Stanley Marcus, at Dallas, 
Texas. Interior designed by Eleanor 
Le Maire. 
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A Division of Goodall Worsted Co. 


61 EAST 53RD STREET, NEW YORK CITY 
6-154 MERCHANDISE MART, CHICAGO 
HOME OFFICE & MILLS, SANFORD, ME. 
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x 
WHEN AMERICA WAS VERY YOUNG 
* 





The very texture and feeling of an original English document 
is deftly captured in this fine Printed Cretonne. It evokes an 
authentic note in Colonial settings. American made... 36 
inches wide ... six compelling color combinations. Ask to see 
a sample length of No. 62230. 
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A learned and profound edi- 
torial has been prepared for 
this space,—and torn up. Dur- 
ing a recent conference be- 
tween your publisher, your 
editor, and your art director 
a discussion took place which 
seemed of such importance to 
the readers of INTERIORS that 
we append a stenographic 
report of the following 
Platonic dialogue, in the hope 
that our subscribers' opinions 


may settle the argument. 


AUGUST 1941 





ART. 


ED. 


PUB. 


ED. 
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A NEW CHAIR FOR 
THE OLD MAN 


—Well, so much for that then. But now here’s a thing 
to take up. Here I have a bunch of letters from adver- 
tisers,—and from some subscribers too, complaining 


PUB. 


that we have been showing too much ultra modern 
stuff. Not enough examples of fine traditional rooms. 


—wNo, that is very bad! Sometimes, we must show a very beautiful 
old style room, yes! But not all the time. A book in a library, that 
is for the past, but a magazine! That is for the future. We must show 
pictures for young people who look to the future. 


ED. These advertisers have to sell their stuff, you know. 


They have to make what their public wants. 


—So why do they want? Momento, Your American business man, 
he go to his office—very modern, skyscraper, all steel and glass— 
very practical—very beautiful! And he works all day with the 
typewriter, the telephone, the radio—all those things to make his 
life comfortable and give him more leisure. So what does he do 
with his leisure? He goes home to a house that looks like a French 
manoir. But it is not in France and it is not a manoir. It is a suburbs 
house on Long Island. And he sits in a chair that is ottocento, 
baroque, and look at a picture of Michaelangelo. But is not even 
Michaelangelo. Reproduction! 


PUB. —Well I'm not arguing with you. 


—You see when you try to sell modernism to the general public 
you're up against a great psychological handicap at the very start. 
The best modernism appeals to the intellect. It is different looking, 
so it has to be studied to be understood. It is practical, functional— 
all these attributes are things of the intelligence. But the best 
antiques and reproductions appeal to the emotions: Nostalgia for 
the past, Romanticism, Sentiment—and finally Cupidity: the desire 
to own a rarity that nobody else has. 


ART. —But why do they love the past? The past is not 


always beautiful. You take your Woolworth Building. 
It is Gothic. And it is full of pretty little stenographers 
in silk dresses. I should think they would be frightened. 


—Frightened? Why should they be frightened? 


ART. —Because it is Gothic! The period of fortresses, the 


Black Plague, torture, the Inquisition, peasant serfs. 
That is right. 
It is for us to try to make people intelligent. Perhaps 
it is not a new design for a chair that we need, We do 
not need a new chair. We need a new Man! 


No. Modernism is for the intelligence. 


—I know, but for many years to come he’s going to have the same 
old emotions and sit on the same traditional bottom. (See page 49) 
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RHYTHMIC FUNCTIONALISM 


What you see over to your left is no modernist’s cheese 
dream, but the model of a thoroughly practical country estate, 
designed by one of America’s most interesting younger 
architects, and about to be built, at a total cost of $175,000. 
on a California hillside, not too far from Hollywood. 








Paul Lester Wiener is known to a great many Americans who 





visited the Paris exposition of 1937, for he was the creator 
of the United States building that raised the white chastity 
of its plate glass tower on the left bank of the Seine, and 
contained practically nothing but some W.P.A. posters and 
a number of blue hydrangeas in tubs. 


Paul Lester Wiener is known to a great many more Americans 
who visited the Flushing Fair of 1939-40 for he was the 
creator of the Brazilian Pavilion, one of the most popular 
exhibits in the Foreign area. The building Mr. Wiener put up 
in Paris represents the kind of modernism that he no longer 
practices. The Brazilian Pavilion represents the kind of 
modern architecture that now engages his whole attention. 
He’s even thought of a new name for it: rhythmic function- 
alism, God knows the Brazilian building was rhythmic enough. 
It throbbed all night long with sambas and claves and the 
shrill sibilants of a series of Brazilian crooners, but this is 
not the kind of rhythm Mr. Wiener is talking about. 


Mr. Wiener agrees with the highbrow fathers of the Corbusier 





movement that the modern house is a machine for living, 
PAUL LESTER WIENER but he thinks that this machine ought to be more than a 
well planned concrete box. It must dip and curve, to be part 
of the ground on which it is built, it must take advantage 
of needed sun and shade and prevailing winds, and the 
exterior must express the functions of the interior rooms 
not through classic symmetry, which most modernists con- 
sider as dead as the Calvinist’s personal God, but through 
what Mr. Wiener calls the “Total Facade”. 


There is no front and no back to a rhythmic functional 
house. It ought to look just as well from the servants’ drive 
as from the front door, from north, south, east or west and 





from a passenger peeping out of a plane. 


Mr. Wiener’s problem was to design a home for a wealthy 





Californian with no children, who likes to entertain. The 
client’s name is a heavily guarded secret, but when it was 
pointed out that the project included an Olympic size swim- 


(Continued on page 23) 





RHYTHMIC FUNCTIONALISM 





NO, THE MAIN AND GUEST HOUSES OF MR. WIENER’S 
PROJECT DO NOT HAVE GABLED ROOFS, BUT BECAUSE 

OF THE SHREWD ANGLE AT WHICH EACH PITCHED ROOF 
SLOPES, THEY GIVE THAT EFFECT. 




















ANOTHER VIEW OF MR. WIENER’S PROJECT, WHICH NOT 











o—, ONLY EXPLAINS THE RELATIONSHIP OF THE DIFFERENT 
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THAT THE SWIMMING POOL IS AS LARGE AS THE TENNIS COURTS. 









































































































































VIEW OF THE GREAT HALL, LOOKING NORTH TOWARD 
THE BOOK LINED END WALL, THE LIGHTHOUSE 
STAIRCASE AND THE CANTILEVERED BALCONY 
THAT COVERS THE LIBRARY SPACE BELOW. 





THE MURAL BEHIND THE TREE, SUGGESTED IN 
THIS PHOTOGRAPH, HAS ALREADY BEEN DE- 
SIGNED BY FERNANO LEGER. JOAN MIRO 
WILL PROVIDE PAINTINGS, MARIA MARTINS OF 
BRAZIL, WILL DO SCULPTURE. 





THE ELEVATION (LEFT), SHOWS CLEARLY HOW 

MR. WIENER USES HIS SCULPTURED CEILINGS TO TIE 
THE VARYING HEIGHTS TOGETHER WITHOUT 
BREAKING THE RHYTHM OF THE SPACES. 


THE PLAN, AT THIS POINT, OUGHT TO BE SELF- 
EXPLANATORY. NOTE HOW THE FAMOUS 

HANGING SCULPTURES ARE OUTLINED IN DOTTED 

LINES. ACCORDING TO PRESENT PLANS THE 

BUILDING WILL BE OF THIN POURED CONCRETE 

WITH AN ASPHALT AND PEBBLE ROOF MIXED WITH BRAZI 
FIBRE. THE TRUE CEILINGS WILL BE OF OREGON REDWOOI 

















THE GREAT HALL, LOOKING SOUTHEAST. FIELDSTONE FIREPLACE 
IS SET WITH COLORED CERAMIC FIGURES BY LUCIO FONTANA. 
THE SUSPENDED CEILING SCULPTURES ARE TINTED AND FLAME PROOFED. 


A VERY ROUGH IMPRESSION OF THE 
SAME GREAT HALL, SHOWING HOW, IN 
CERTAIN INSTANCES, THE CEILING 
SCULPTURES OVERLAP. 
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1941 


Rendering by Nivola 


RHYTHMIC FUNCTIONALISM 


(Continued from page 19) 


ming pool, a doubles tennis court (with connecting grand 
stand), a three car garage and airplane hangar, three guest 
rooms, two servants’ rooms and no nursery, Mr. Wiener 
admitted that the movie industry might have something to 
do with it. 

The main house is actually two buildings connected by a long 
passage way that forms the patio, The owner and his friends 
spend most of their time outdoors, so the vast roof of the 
main house covers a paved terrace as big as the 70 foot 
living room itself. A huge tree grows right through it. 

The main living room, shaped roughly like a short bladed 
knife (see plan) is built around a great fieldstone fireplace 
which stands free in the middle of the room which becomes 
a piece of sculpture in its own right, inset with colored 
ceramics. Back by the haft of the knife is the library space 
with a wrought iron circular staircase leading to a broad 
gallery above. Rhythmic functionalists believe strongly in air 
conditioning: windows are to look out of, not breath through, 
which makes the problem of fenestration very much simpler. 
To tie the varying heights of the living spaces together and 
give color and warmth to the severity of the interior Mr. 
Wiener hangs great amorphous shapes of plaster sculptures 
by iron tie rods from the building’s true roof. They contain 
indirect lighting fixtures. 

The ceiling sculptures are incidental, The historic importance 


or new contribution to the field of design, if any, in Rhythmic 


Functionalism is in the extension of the free plan resulting in 
the “Total Facade”. Its true significance may be judged later, 
but this much we do know. Paul Lester Wiener and his group 
are trying to tackle a difficult problem in a bravely original 
way. They stir the pot of architectural thought. They are 
worthy of your closest attention. 





































PERMANENCE IN PAINT PIGMENTS 


By ELIZABETH M. KAUFER 


WHAT colors in paint can we rely on? Are there any that will remain per- 
manent? Does white always turn yellow? Is blue always fugitive? How 
about green — must it turn brown? Will the pink that is such a perfect 
background today be the same a year from now? These are questions 
which every decorator has been concerned with at one time or another. 
Too often, because paint information has been inaccessible, the decora- 
tor has been forced to rely solely upon the painter, and this, for one rea- 
son or another, has not always worked out satisfactorily. 

The following resumé will provide a guide to the color permanence of the 
various pigments being used today in paints. Paint behavior is not erratic. 
With a knowledge of the pigments present in it, results can be predicted 
and the effect controlled. 


White Pigments. When you are working with white paint today, by all 
means specify that you want a “titanium” paint. Titanium is a metal, of 
which the compound titanium dioxide is the whitest white pigment known 
today. This compound is present in all “titanium” paints. It is not only 
whiter to begin with, but it is absolutely permanent, so it remains white. 
Paradoxically, the natural source from which this whitest white is obtained 
is the blackest of black sands. 


The titanium pigment most commonly used for exterior work is titanium 
barium (a combination of titanium oxide with barium sulphate). This, the 
oldest of the titanium combinations, has been known for about twenty-five 
years. There has arisen recently, however, a tendency to supplant this 
with the newer titanium magnesium (a combination with magnesium sili- 
cate, which is sometimes known as asbestine). These pigments of titanium 
are insoluble in water. 


For interiors, the titanium calcium pigment (with calcium sulphate) is 
used, because it is less expensive. It is slightly water soluble, a fraction 


of a percent — which limits its use to interiors where that is of negligible 
consideration. 


These titanium paints wear by chalking, instead of failing by cracking. 
The rate of chalking can be controlled in manufacture by the method of 
pigment composition. In chalking they form a fine powder on their surface 
—and when, on exteriors, wind and rain carry off this powder, they carry 
off surface dirt with it. It is for this reason that (continued on page 72) 
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HE YEAR’S WORK 


INTRODUCES THE FALL 


SEASON WITH A PORTFOLIO 


OF THIRTY SIX INTERIORS 


BY OUR LEADING DESIGNERS 
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WOT two months ago INTERIORS asked a representative 
group of architects and designers for examples of their 
recent work with which they felt thoroughly satisfied, 
so that we might build a portfolio to show what the 
profession has been doing for the past year, and so that 
we might indicate, if possible, in what direction it in- 
tends to move next. 





The result was heartwarming and a little bit embarrass- 
ing. By every mail, pictures, plans and drawings came 
in, far too many for us to find space for in this issue. 
Practically without thought, these thirty-odd were 
chosen. As much of the overflow as possible will be 
shown in ensuing issues. 


Since writing the above paragraph we have carefully 
thumbed through the next twenty-two pages. We urge 


you to do likewise ...... . Well, what do you 
think of them? 


Our humble reaction is that the year 1940 seems to 
have produced a fondness for shaggy rugs in very pale 
colors and overstuffed furniture in slightly obstetrical 
shapes. For all the rest of our pictures: very hand- 
some they are, very restrained, and very correct. With 
the exception of one or two contributors who happen 
to be university instructors on the side, the modernists 
have presented nothing that they could not have of- 
fered in 1936; the traditionalists have little that would 
not have been acceptable in 1795. Perhaps that is just 
as well. Basic changes in style come up from the peo- 
ple through social and intellectual revolution, and not 
down from the drawing boards of designers. It was 
the Twelfth Century’s religious outburst that produced 
the glory of Gothic art. The discovery of printing and 
the revival of classicism gave birth to the Renaissance. 
From the Industrial Revolution came jigsaw Victorian- 
ism. These doldrums of excellent taste in which we are 
now living may be what we all need before the day 
when the Wiener house, shown on the previous six 


pages, begins to look the least bit quaintly old 
fashioned. 


FOR LATE ENTRANTS TO THIS PORTFOLIO, PLEASE TURN TO PAGE 49 
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LOBBY FOR LADY ESTHER COSMETICS AT CLEARING, ILL, 


Peet eer 
ene arc tenement 


WALLS AND RECEPTION DESK OF MATCHED PRIMAVERA 


: PLYWOOD. GREEN AND WHITE TERRAZZO FLOOR. THE 
3 
; COLUMNS ARE BLACK LACQUER, THE ARMCHAIRS IN 


TAN SIMULATED LEATHER. THE YOUNG LADY’S NAME IS 


VERA, BUT SHE NO LONGER WORKS FOR THE COMPANY. 
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ALFONS BACH 
STAMFORD, CONN. 





RECEPTION ROOM 

















IN TONES OF GRAY, BLUE, AND OFF WHITE, ALFONS BACH 
BUILDS A RECEPTION ROOM AND ACCOUNTING DEPARTMENT 
FOR THE BERNSTEIN FURNITURE CO. OF CUMBERLAND, 
MARYLAND. THE CASHIERS’ SCREENS ARE OF CORRUGATED 
PLATE GLASS SUPPORTED BY STAINLESS STEEL RODS. 

THE BLUE FLOORS ARE COVERED WITH SEAMLESS CARPET. 





ed 



















































































































































































TO DO WITH FU MANCHU, BUT REFERS TO THE FACT THAT 
MANICURISTS’ SUPPLIES. DESK IS IMITATION PIGSKIN WITH A 
DARKER BROWN TOP. WALLS AND CHAIRS ARE LIGHT BUFF. 


NORTHAM-WARREN SPECIALIZES IN NAIL POLISH AND 


INFORMATION DESK FOR THE COSMETICS HOUSE OF 
NORTHAM-WARREN. THE LONG YELLOW HAND HAS NOTHING 


RECEPTION ROOM 
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JACK CAMERON 
MIAMI BEACH 


LYING PRONE ON THE FLOOR, A CLIENT WOULD SEE 
THE PADDED WALLS OF DESIGNER CAMERON’S OWN 
RECEPTION ROOM FROM THIS ANGLE. THE CEILING 
IS PAPERED. THE LITTLE FIGURES ON BRACKETS 
ARE CHINESE. THE CANE BACKED CHAIR, MAGA- 
ZINE TABLE AND JARDINIERE WERE ALL BUILT BY 


MIAMI CRAFTSMEN TO MR. CAMERON'S OWN DESIGNS. 








DEAN CORNWELL 
NEW YOR K 
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FOR THE NEW DAVIDSON COUNTY COURT HOUSE 
AT NASHVILLE, TENN., DEAN CORNWELL, THE WELL 


KNOWN MAGAZINE ILLUSTRATOR, HAS COMPLETED 





THESE GIGANTIC FIGURES IN GOLD AND SILVER 


LEAF AGAINST A BACKGROUND MAP OF THE 
CUMBERLAND VALLEY. THE PILASTERS ARE, OF 
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COURSE, GRAY TENNESSEE MARBLE. 
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GILBERT ROHDE 
NEW YOR K 


THIS IS WHERE MR. ROHDE 
WORKS HIMSELF. THE 
WALLS, FROM LEFT TO 
RIGHT ARE OF POLISHED 
BLACK GLASS, DARK 
BROWN INSULATING CORK, 
(ROUND THE PHOTO 
MURAL), CORRUGATED 
PLATE GLASS AND 
NATURAL BRICK. THE SIDE 
CHAIR IS OF STAINLESS 
STEEL AND PLEXIGLAS. 
THE CANOPY IS COVERED 
WITH A WHITE COTTON 
STRING RUG, AND THE 
SHAGGY SOFA IS COVERED 
WITH THE SKINS OF SIX 
SHEEP FROM NEAR THE 

U. S. NAVAL BASE IN 
ICELAND. 


RUSSEL WRIGHT 
NEW YOR K 


THE CONFERENCE END OF 
MR. WRIGHT’S OWN 
OFFICE. THE CURVED 
PLASTER ARC CONCEALS 
LIGHT BULBS ABOVE THE 
EASELS FOR DESIGNS AND 
PHOTOGRAPHS. BUILT IN, 
ON EITHER SIDE OF THE 
FIREPLACE, ARE FILING 
CABINETS FOR LARGE 
DRAWINGS, A RADIO LOUD 
SPEAKER, A WOOD BOX 
AND A RADIATOR. UNDER 
THE SPOTLIGHT, THE 
BLACK TABLE REVOLVES. 











DOROTHY DRAPER 
BEAUTY SALON NEW YORK CITY 











IF MISS DRAPER HAD MADE THE NEW COTY SALON ON 
FIFTH AVENUE ANY MORE PAROQUE IT WOULD HAVE BUST! 
OBJECT IN LEFT FOREGROUND IS A MAKEUP TENT AT WHICH 
PORTFOLIO CLIENTS MAY CHOOSE LOTIONS AND UNGUENTS, DOORS IN 
THE BACKGROUND LEAD TO TREATMENT ROOMS WHERE 
CLIENTS MAY HAVE THEIR OWN BAROQUE BUSTS ADJUSTED. 
WALLS AND DRAPERIES ARE PALE BLUE; DRAPERIES AND 
RUGS DARKER BLUE. HALF THE CHAIR BACKS ARE CHERRY RED. 
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MARIE E. STOSSKOPF 
CHICAGO, JILL. DINING ROOM 






































PRIVATE DINING ROOM OF CHICAGO'S GRAEMERE HOTEL. 
LEFT HAND WALL IS WHITE ABOVE A LIGHT WALNUT DADO. 
JARDINIERES ARE POLISHED BRASS. THE CEILING AND FALSE 
DRAPERY ARE EMERALD GREEN, AND SO ARE THE LEATHER- 
ETTE SEATS OF THE LIGHT WALNUT CHAIRS. THE FLOOR IS 
BLACK LINOLEUM WITH AN EMERALD GREEN STRIPE, THE 
FIGURED WALLPAPER ON THE END WALL IS A PALE GRAY 
AND WHITE NEO-CHINESE DESIGN. 





RESTAURANTS 


MARIE E. STOSSKOPF 
CHICAGO, ILLINOIS 




















RRS 


RECEPTION FOYER OF THE EMERALD ROOM, GRAEMERE 
HOTEL, CHICAGO. THE WALLS ARE EMERALD GREEN, THE 
CEILINGS, THE VENETIAN TORCHERES AND MIRROR ARE 
GLOSSY WHITE ENAMEL. DRAPERIES ARE HEAVY WHITE 
SATIN WITH EMERALD SILK FRINGE. FLOOR IS TERRAZZO: 
BLACK, AND TWO SHADES OF GRAY. 





PORTFOLIO 





























EUGENE SCHOEN 
N E W Y O R K 


AT THE BUITONI SPAGHETTI BAR THE PLATES OF PASTA 

ROLL OUT ON THE STAINLESS STEEL CONVEYOR IN CENTER 

OF PICTURE AND THE DIRTY PLATES ROLL BACK AGAIN 

UNDERNEATH. CEILING IS DARK BLUE, COUNTER TOP LIGHT yy 
BLUE FORMICA. WALLS ARE PEACH, WITH SPAGHETTI ; be 
COLORED LETTERING ON THE PIERS. THE MIRRORS ARE , 

CLEAR SILVER, AND THE CEILING SPOTLIGHTS ARE 

GENERAL ELECTRIC DOWNLITES. 

















RESTAURANTS 
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CONRAD BERING 
HOUSTON, TEXAS 


THE PRIVATE DINING ROOM OF 
SAN ANTONIO’S PLAZA HOTEL, 
ADJACENT TO RANDOLPH FIELD, 
THE “WEST POINT OF THE AIR.” 
IS SPECIALLY DESIGNED FOR THE 
SPEECHMAKING BELOVED OF 
SOUTHERN ARMY OFFICERS. 
BEIGE RUNWAY STRIPS, INLAID 
IN THE FEDERAL BLUE CARPET 
LEAD TO THE ALCOVE WHERE 
STANDS THE SPEAKERS’ TABLE 
ON BANQUET NIGHTS. ENTIRE 
COLOR SCHEME IS BEIGE AND 
BLUE EXCEPT FOR THE BRIGHT 
YELLOW OF THE CORNER BENCH. 





LUNDIN & CARSON) 
N E W YOR K\ 


ON THE LIGHT TAN WALLS OF 
ROCKEFELLER CENTER'S CAFE 
FRANCAIS, THIRTEEN PROMINENT 
AMERICAN MURALISTS PAINTED 
THESE SKETCHES OF THE PARIS 
THEY LIKE TO REMEMBER IN ONE 
WEEK, AND DONATED THEIR FEES 
TO THE FRENCH WAR RELIEF, 
THEY INCLUDED HUGH TROY. 
DEAN CORNWELL, HILDRETH 
MIERE, PIERRE BOURDELLE, LOUIS 
BOUCHE, ALLYN COX, CHARLES 
BASKERVILLE. THE JOB WAS 
FINISHED THE DAY PARIS FELL. 


RAYMOND LOEWY 


WASHROOM NEW YORK CITY 


4 


ALL FOUR OF T.W.A.’s STRATOLINERS ARE EQUIPPED WITH 
THESE HIGH FLYING COMFORT STATIONS. WALLS ARE 
BEIGE, PAINTED ON THE PLANE'S ALUMINUM SKIN; STOOL IS 
COVERED WITH NATURAL PIGSKIN. THE MIRROR IS VERY 
PORTFOLIO THIN PLATE GLASS, WITH A METAL TUBE CONTAINING TWO 
LUMILINE TUBES AND THE USUAL WARNINGS TO THOUGHTLESS 


WASHERS. DRESSING TABLE BASIN IS OF STAINLESS STEEL 
AND WEIGHS LESS THAN TEN POUNDS. 
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TERRACE ALFONS BACH 
STAMFORD, CONN. 





THE PERAMBULATING BAR SHOWN ON THIS TERRACE IS 

OF STICK RATTAN COVERED WITH GIN PROOF WHITE 

ENAMEL. THE CANVAS APRON IS LEMON YELLOW SAILCLOTH, 
WHILE THE HORSESHOE UPPER BAR IS TOBACCO BROWN, 
AMPLE SHELF SPACE IS PROVIDED FOR ALES, WINES, LIQUORS, 
AND CIGARS, AND THERE ARE LOOPS IN BACK FOR DISH 

CLOTHS AND CRYING TOWELS. BUILT TO WITHSTAND 
CONSIDERABLE ELBOW PRESSURE, IT DOESN'T EASILY TIP. 








SHOWROOMS 


DEVAH ADAMS 
NEW YOR K 


MAIN CORRIDOR IN THE SHOWROOMS OF MILKMAID, 
INC., WHICH MANUFACTURES COSMETICS WITH A 
MILK BASE (BORDEN’S) UNDER A PROCESS THAT 

KEEPS THEM FROM TURNING CHEESY. SEDATE IN 

THIS PHOTOGRAPH, THE ELEVATOR DOORS ARE 
ACTUALLY BRILLIANT FUCHSIA TRIMMED WITH CREAM, 
AND THE INLAID LINOLEUM FLOOR IS PATTERNED 

IN EMERAL GREEN, GRAY, BLACK, AND CREAM. 


MOST OF THE REST OF THE PLACE IS MIRRORED. 





PORTFOLIO 
































EUGENE SCHOEN 
NEW YOR K 


TO MAKE IT POSSIBLE FOR THE BROADER BEAMED 
CUSTOMERS TO PASS EACH OTHER IN THIS EX- 
TREMELY NARROW GLOVE SHOP, MR. SCHOEN— 
ONE OF THE FIRST MODERNISTS IN STORE 
DECORATION—HAS MADE HIS SHOW CASES IN AN 
INTERESTING SAW TOOTH PATTERN. CASES AND 
WALLS ARE PEACH, WITH BROWN GAZELLES CUT 
FROM PIECES OF KIDSKIN. THE DRAPED CURTAIN 
AT THE BACK IS AN ITALIAN FORTUNY PRINT IN 


SILVER AND GRAY-GREEN COTTON. 





SHOWROOMS 











MORRIS’ LAPIDUS 
NEW YORK 


WORKING FOR THE FIRM 
OF ROSS-FRANKEL, MR. 
LAPIDUS DESIGNS A SHOW- 
ROOM FOR THE NORTHAM. 
WARREN WHOLESALE COS. 
METICS HOUSE. SHAPE OF 
THE LINOLEUM TOPPED 
CONFERENCE TABLE IS 
CONDITIONED BY THE 
NECESSITY OF SPREADING 
DOZENS OF SMALL BOTTLES 
OF STRANGE SMELLS OVER 
A SMALL SPACE. NOTE 
BUILT IN ASHTRAY FOR 
THE INTERRING OF CIGAR 
BUTTS, PERFORATED PAR- 
TITION, PALE BLUE, OTHER 
MATERIALS LIGHT TAN. 


MORRIS KETCHUM 
NEW YOR K 


WORKING WITH DESIGNER 
DOROTHY DRAPER, ARCHI- 
TECT KETCHUM HAS BUILT 
A RED, WHITE AND BLUE 
SHOP FOR AMERICAN 
MADE KNICKNACKS, ONLY 
THE BLUE PART SHOWS 

IN THIS PHOTOGRAPH. THE 
LEFT HAND WALL IS 
WHITE, AND THE FRONT 
DOOR—SEVEN INCHES 
THICK AND BUILT LIKE A 
MEAT SAFE, IS A PATRI- 
OTIC, RED. PARTITIONS 
AND SHOW CASES ARE OF 
BLEACHED MAPLE, AND 
THE FLOOR IS NATURAL 
COCOA MATTING. 











ENTRANCE HALLS 


PORTFOLIO 


WORRELL’S INC. 
WEST PALM BEACH 





PRIVATE RESIDENCE AT PALM BEACH. THE TUFFET AT THE 
BOTTOM OF THE STAIR WELL IS IN A BRIGHT FUCHSIA 
HANDWOVEN FABRIC, THE STAIR CARPET AND CIRCULAR 

RUG ARE SMOKE BLUE. LUCITE BALUSTERS AND ALMOST 
INVISIBLE CURVED SHEETS OF PLEXIGLAS SUPPORT THE 
BAKELITE HANDRAIL. WALLPAPER HAS BLUE LEAVES, FUCHSIA 
COLORED BERRIES. FLOOR IS OYSTER SHELL TERRAZZO. 





ERNST PAYER 
MONTCLAIR, N. J. 





UP THESE OPENWORK STAIRS MR. J. C. FURNAS, AUTHOR OF 
“AND SUDDEN DEATH”, GOES TO BED EACH NIGHT. TREADS 
ARE OAK, SUPPORTED ON WAXED YELLOW PINE POLES. 

WALLS ARE FURROWED WELDTEX, STAINED A WARM GRAY. 
THE FLUTED GLASS PANEL IS FIXED, NOT A DOOR, NATURAL 
WOODS GIVE MOST OF THE COLOR TO THE HOUSE, BUT 
BATHROOM DOORS ARE PAINTED WILLIAMSBURG BLUE-GREEN. 

















LIVING ROOM 








MARCEL BREUER 
CAMBRIDGE, MASS. 








MARCEL BREUER, NOW TEACHING ARCHITECTURE AT 
HARVARD, DESIGNED THIS, HIS OWN HOME, WITH HIS 
PARTNER, THE TALENTED WALTER GROPIUS, BUT HE 
FURNISHED AND DECORATED IT HIMSELF. THE BENT WOOD 


FURNITURE WAS MADE TO MR. BREUER’S OWN DESIGNS. THE 
] | INTERESTING LIGHT FIXTURES ARE ACTUALLY INEXPENSIVE 
rain PORTFOLIO SHOW WINDOW LIGHTS. THE MOVABLE SCREENS TO TAKE 

THE PLACE OF PARTITIONS ARE OF CHEAP JAPANESE MATTING. 
THE WHOLE HOUSE IS OF DRY FRAME CONSTRUCTION. 
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PLAYROOM RICHARD J. NEUTRA 
; LOS ANGELES 








BECAUSE OF THE CALIFORNIA CLIMATE, MR. NEUTRA 

WAS ABLE TO USE AN OVERSIZE GARAGE DOOR THAT 

SWINGS UP TO THE CEILING FOR ONE WALL OF HIS 

PLAYROOM. DOOR-WALL AND CEILING ARE LIGHT BLUE- 
GREEN WHILE THE CONCRETE FLOOR IS BLACK. WALL AND 
BUILT IN FURNITURE ARE OYSTER WHITE. THE RUG IS 

NATURAL LINEN AND THE STRAIGHT BACKED CHAIRS ARE 
BIRCH. THE ENTIRE HOUSE WAS COMPLETED BY MR. 

NEUTRA FOR HIS SISTER FOR LESS THAN $6000. 





LIVING ROOMS 


TOM DOUGLAS 
HOLLYWOOD 


IRISH INGLE OF WHITEWASHED BRICK AND FIELDSTONE IN 

THE HOME OF ARTHUR HORNBLOW AND MYRNA LOY, EQUIPPED 
WITH ANTIQUE COPPER SKILLETS, TIN TRAYS, SOUP POTS, 

AND A VERY LARGE CHEESE FUNNEL. THE WOODEN OBJECT 
NAILED TO THE ARTIFICIAL LINTEL AT LEFT WAS NOT MEANT 
FOR THE FIDDLE SHAPED WHISKEY BOTTLE, BUT TO HOLD 
CHURCHWARDEN PIPES. THE TINY TEACUPS BELOW THE 
HEARTH SEAT REST ON AN OLD FRENCH BREAD BOX. 
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PETER ROOKE-LEY 
TUCSON, ARIZONA 





LIVING AND DINING ROOM IN THE TUCSON RANCH HOUSE OF 
MR. & MRS. J. E. McADAMS. CEILING BEAMS ARE PINE, HAND 
PEGGED. BRICK WALLS ARE WHITE, THE LINEN RUG AND 
UPHOLSTERY ARE DELPHINIUM BLUE, WITH DOORWAY 
DRAPERIES OF PERSIMMON RED. THE BLEACHED OAK RE- 
FECTORY TABLE AND BENCHES WERE MADE IN LOS ANGELES 

TO MR. ROOKE-LEY’S OWN DESIGN. THE HOUSE IS PRIMARILY 


DESIGNED FOR WINTER LIVING. 



































PAUL FRANKL 


BEVERLY HILLS, CAL. 


HOME OF WASHINGTON’S 
FAMOUS GEORGE PRESTON 
MARSHALL (OWNER OF THE 
REDSKINS) AND HIS WIFE THE 
FORMER CORINNE GRIFFITH. 
SOFAS, DINING ROOM CHAIRS 
AND BACKGAMMON CORNER 
ARE IN NATURAL CAMEL’S 
HAIR. COTTON STRING RUG 
IS OFF WHITE; DOUBLE FLUED 
CHIMNEY IS FREE STANDING, 
AND THE CENTRAL ORNA- 
MENT IS A PIECE OF SUN 
BLEACHED DRIFTWOOD. 
EDWARD D. STONE, OF NEW 
YORK, ARCHITECT. 
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LIBRARY IN THE HOME OF ALY | ae | . ih | , |e | | ; AT mt | 
MR. & MRS. WAYNE JOHNSON, [/}})|| MRM | [et ua Ba , UHHH gE 
WARTON, MD., FURNISHED sa § : Be ~ Res sas: 
WITH ENGLISH AND AMERI- 
CAN ANTIQUES. WALLS ARE 
THE TRADITIONAL ALMOND 
GREEN. ANTIQUE FERAGHAN 
RUG IS SALMON AND BROWN 
AGAINST A CREAM BACK. 
GROUND, AND THE SAME 
TONES ARE REPEATED IN THE 
ENGLISH GLAZED CHINTZ. 
NOTE INTERESTING DETAIL OF 
THE RECESSED WALNUT DOOR, 
DESIGNED BY ARCHITECTS 
CROSS & CROSS. 
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AND LIBRARIES 


THEDLOW, INC. 


NEW YORK CITY 


WEEK END COTTAGE OF 
MR. AND MRS. F. CECIL 
BAKER, ON THE GROUNDS 
OF THE PASA TIEMPO 
CLUB, SANTA CRUZ, CAL. 
WALLS ARE NATURAL PINE 
PLYWOOD; UPHOLSTERY 
AND DRAPERIES OFF 
WHITE, OCELOT FUR 
MAKES THE RUG: COLOR 
ACCENTS IN THE CHINESE 
ANTIQUES ARE MUSTARD 
YELLOW. NOTE FEDERAL 
CHAIRS WITH ARMS LAC- 
QUERED WHITE AND 
BACKS OF NATURAL 
MAHOGANY. 


RENA ROSENTHAL, INC. 


NEW YORK CITY 


AT A TOTAL COST OF 
ABOUT $7000, ERNEST 
SCHWANDRON, DESIGNER 
FOR RENA ROSENTHAL, HAS 
BUILT THIS LIBRARY AND 
WRITING ROOM FOR A 
HEAVILY ANONYMOUS 
CLIENT. SHELF CAPACITY: 
7000 VOLS; FURNITURE AND 
WOODWORK: NATURAL 
OAK: THE RUG IS A GRAY 
CHANTILLY BROADLOOM;: 
THE UPHOLSTERY GRAY 
AND BEIGE; FURNITURE 
AND ACCESSORIES WERE 
ALL SPECIALLY DESIGNED 
BY RENA ROSENTHAL, INC. 
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LIVING ROOM 








PORTFOLIO 











ALDEN B. DOW 
DETROIT 


IF A YOUNG ARCHITECT IS GOING TO BE INFLUENCED BY 

ANY PARTICULAR MODERNIST, FRANK LLOYD WRIGHT IS AS 
GOOD A ONE TO PICK AS THIS MAGAZINE CAN THINK OF. 

USING THE SCULPTURED CINDER BLOCK CONSTRUCTION 

THAT MR. WRIGHT MADE FAMOUS MANY YEARS AGO IN 

HIS “PRAIRIE HOUSES,” MR. DOW HAS MADE THIS DRAMATIC 
ENTRANCE TO THE LIVING ROOM OF THE J. T. PARDEE 
RESIDENCE MIDLAND, MICH. CINDER BLOCKS AND DRAPERIES 
ARE WHITE, CARPET GREEN. WOODWORK NATURAL CYPRESS. 
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Sa 
ae ANATOMY FOR DECORATORS 


It is a good thing for even the best of us to go back to school from time to time. We all know, or we 
ought to know that the making of furniture, and the whole profession of interior design demands 

more than a knowledge of woods and finishes, textiles and upholstery. It demands a certain acquaintance 
with the facts of human anatomy. Too many designers are apt to forget this. Because the market is 

still flooded with too many uneasy chairs, beds that a body can’t turn over in, and tables that 

turn over too easily, INTERIORS has commissioned the young Italian architect Nino Repetto to 

illustrate the correct standards and proportions of furniture in its relation to the human body. The first 
installment appears on the following two pages. 

Styles in furniture have nothing to do with these standards. The measurements and figures will apply 
just as well to a Louis XV bergere as to a chromium and rawhide easy chair; to a quick 

lunch counter as to an office desk; to a Victorian love seat as to a park bench. Human beings, of 
course, like chairs, do vary widely in size, but these standards have been assembled from the following 
authorities: Ludwig Neundorfer: So Wollen Wir Wohnen; C. G. Ramsay—H. Reeve: Architectural 
Graphic Standards; Giuseppe Pagano: Tecnica dell’ Abitazione; Ernst Neufert: Bau-entwurf- 


slehrer; Le Corbusier: L’Art Decoratif D’Aujourdhui. 


\UGUST 1941 














THE STANDARD SIDE CHAIR. ARROWS SHOW POINTS OF GREATEST STRAIN. 
NOTE THAT THE DISTANCE FROM THE REAR LEGS TO THE TOP OF THE 
CHAIR BACK IS ONE FIFTH THE DEPTH OF THE SEAT. 





ANATOMY FOR DECORATORS 





TO GET THE PROPER PROPORTIONS FOR DINING TABLE TOPS, 
DESKS, ETC., SIMPLY USE THIS DIAGRAM, REMEMBERING TO 
ALLOW TWO FEET OF ELBOW ROOM FOR EACH SEATED PERSON. 









































154 lb 













1'4 wt 4" 


THE ARM CHAIR. NOTE THAT THESE ARE MINIMUM RATHER THAN 


MAXIMUM DIMENSIONS FOR A COMFORTABLE EASY CHAIR, BUT 


MOST MODERN ARM CHAIRS ARE FAR TOO BIG, AND FAR TOO HEAVY. 


THE LOVE SEAT, PARK BENCH OR TWO PLACE SETTEE. GEN- 
ERALLY UPHOLSTERED, THE SEATS ARE DEEPER. OUTDOORS 


ALLOW EXTRA SPACE FOR PEOPLE IN OVERCOATS. 


(DOTTED LINE.) 
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Pag: 18" 3* 14" 16" 
THIS IS A DINING TABLE, SEATING SIX. THE SAME STANDARDS OF KNEE HEIGHT BETWEEN CHAIR SEAT AND TABLE BOTTOM. THE END 
CAREFULLY APPLIED, WOULD WORK JUST AS WELL FOR A DESK, OR PROPORTIONS OF THIS TABLE MIGHT SERVE AT THE SAME TIME FOR A 
f. A LUNCH COUNTER, OR A WORK BENCH. NOTE IMPORTANT SEVEN INCHES VERY SMALL DESK, A TICKET BOOTH OR A DRESSING TABLE. 
BEDS. BELOW AT THE LEFT, THE THREE FOOT COT IS THE NARROWEST BED, WHICH STANDS 18 INCHES HIGH. AMERICAN MANUFACTURERS 
COUCH THAT TRAIN, PLANE OR SUMMER CAMP HAS A RIGHT TO PUT A USUALLY MAKE DOUBLE BEDS FIFTY-FOUR INCHES WIDE. MR, REPETTO 


PERSON IN. THE BECKONING LADY LIES IN A STANDARD THREE-QUARTER BELIEVES DESIGNERS SHOULD ADD SIX INCHES, FOR THRASHERS-AROUNDERS 


















































INDUSTRIAL DESIGN 


Time does march on, progress is made in many fields! All 
this sounds trite, but perhaps a story which does not date back 
too many years will suffice to recall to those of us who have 
been in the field of industrial design for fifteen years or more 
—and certainly, to the newcomers—a realization that some 
headway has been made, particularly as it relates to a little 
clearer understanding of the whole nature and meaning of 
Design—where it begins, where it ends. 

John Smith was the head of the engineering department of the 
X-Y¥-Z Typewriter Company of Chicago. Smith was an 
excellent engineer and had gathered about him a group of 
outstanding young engineers. This resulted in what you 
might expect—a superior, engineered product. X-Y-Z Company 
had gotten its share of the typewriter business, but didn’t 
seem to be able to step away from its competitors. One day, 
Mr. Jones, the President of the company, walked in. Jones 
was the type of executive that given a little time and a few 
breaks, could make money for any company. Why? Because 
he was always striving to try to answer the question, “Where 
will our company be five, ten, fifteen years from today in 
competition with other companies?” 

Jones was no esthete, and whether this idea of his came 
from discussions with his wife, who was an active club 
member and interested in various art activities; whether it 
cane from his advertising agency; or from observing what 
was going on in other fields, he smacked down on Smith like 

a ton of bricks. 

“John, you’re a damn good engineer, but do you realize 

this product of ours looks like hell?” 

Well, John had never thought how a typewriter looked. 

He knew it did a good job. He was making some money for 
the company, and, being a man of strong convictions, he was 
inclined to argue back, pointing out the various virtues of 
this machine. Finally winding up by saying, “I tell you, 

Mr. Jones, it still is as good looking a machine as that of any 
of our competitors.” 

“That’s not enough,” said Jones. “I’m not thinking of yes- 
terday, or today, but of tomorrow!” And he smacked the 
desk so hard the inkstand bounced. 

Smith had worked for this concern for some years. He 
knew from the attitude of the Boss that something would 








A PARABLE OF THE TYPEWRITER 


By DONALD R. DOHNER 


have to be done. The more he thought of it, the more he 
worried; finally, he began to realize the machine did not 

look so well. The more he thought and the more he worried, 
the worse the machine looked. 

(Now, as a matter of fact, the machine was not as bad 

as we have made it sound. It was no worse than the elec- 
tric iron, the fan—remember the electric fan “made beauti- 
ful” by the “plastering on” of acanthus leaves, or the stag- 
at-bay picture decoration that supposedly took the curse 

off the safe?) 

Smith and Jones both believed in their product and thought 
it represented the acme of engineering. What they now 
wanted was a little “dolling up.” A sort of cardboard cut- 
out of a pretty girl to hide that most useful telephone. Which 
was uglier the cardboard cut-out or the telephone? 

After some days of thought and no few sleepless nights, 
Smith exclaimed, “I’ve got it.” 

And his draftsman said, “You've got what?” 

“I’ve got the answer to making (Please turn to page 69) 
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A POLAROID (NON-GLARE) DESK LAMP AS IT 
FIRST APPEARED, EFFICIENT ENOUGH, BUT 


CHUNKY, CLUMSY, AND LACKING COORDINATION 








AUGUST 


1941 


MAYTAG WASHING MACHINE, 
REDESIGNED BY HAROLD VAN 
DOREN AND ASSOCIATES. HAVING 
PACKAGED THE MORE UNSIGHTLY 
AND EVEN DANGEROUS PARTS, THE 
MACHINE LOOKS BETTER, CLEANER 
AND MORE EFFICIENT THAN ITS 
PROTOTYPE BELOW 


THE SAME POLAROID LAMP SHOWN 
ABOVE, REDESIGNED BY WALTER 
DORWIN TEAGUE TO GIVE ITA 
BETTER ANGLE OF LIGHT, BETTER 
VENTILATION AND A MUCH MORE 
INTERESTING FORM, THROUGH DIE 
CASTING AND MOLDED PARTS. 
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i 
THE ORIGINAL MAYTAG WASHING MA- 
CHINE. A FINE EXAMPLE OF OPEN 
PLUMBING, OPENLY ARRIVED AT, 

AND NEARLY TWICE AS EXPENSIVE 

AS THE MACHINE ABOVE. 
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THE WATERFCRD CUT, CRYSTAL CANDLE- 
STICK BASE IS TOPPED BY EGGSHELL SILK 
SHADE, 222” OVERALL. THE CREST CO. 


REGENCY LAMP OF GOLD FINISHED METAL, 
BLUE CHINA FOOT, MATCHING PARCHMENT 
SHADE, $13.50 (RT.)—BETH WEISSMAN. 


OLD BACCARAT GLASS, GOLD EMBOSSED; 
CHIFFON SHADE B°RDERED IN SWISS BATISTE, 
27”, $78. (RT.)—WHITEHALL-HOFFMAN. 


BASE OF CRYSTAL AND GOLD FINISHED 
METAL, WHITE SILK SHADE, 23” HIGH, 
$55. (RETAIL)—CHARLES J. WINSTON & CO. 


BAROQUE LAMP BASE IN WHITE PLASTER, 
20” HIGH, FROM THE STUDIO OF 
EDWARD KRUMPE. BASE ONLY, $22. (RT.) 


LIGHTOLIER INTRODUCES DI-NOC TO THE 
LAMP FIELD—ONE OF A NUMBER OF MODELS 
COVERED IN MARBLE DI-NOC $37.50 (RETAIL) 


FOR THAT FEDERAL RIOM—GLOBE AND 
FOUNT OF GLASS ARE ETCHED WITH EAGLE 
AND STARS, 22'/2’, $16.50 (RT.)—QUOIZEL. 


METAL BASE BOUDOIR LAMP, CRYSTAL BALL 
“TRIM; IN FOUR COLORS, OR ANY COLOR 
TO ORDER, 20” OVERALL—FROM LE DREW. 


FRENCH POTTERY BY JEAN-DORIS, BLEACHED 
OAK BASE AND SHADE COVERED IN ANTELOPE, 
28/0", $150. (RT )—A, N. KHOURI & BRO. 


FLUTED OAK BASE, ‘WALNUT CAPPED TOP AND 
BOTTOM; BEIGE FABRIC SHADE OVER PARCH- 
MENT, 24”, $13.50 (RT.)—RAYMOR MFG. DiV. 


LEATHER (PIGSKIN OR COWHIDE) BRASS- 
TRIMMED LAMP; SHADE TO ORDER, 23” 
OVERALL, $30. (RETAIL) —PAUL WEILL. 


MERCURY AND DIANA, REPRODUCED IN ROGER 
GOLD FROM CAPO DI MONTE BUSTS; DULL 
GOLD SHADES, 24”, $46. (RT.)—PAUL HANSON. 


ANTIQUE GOLD LAMP, COPY OF BORGHESE 
CANDLESTICK, PARCHMENT SHADE DECORATED 
IN GOLD, 34”, $55. (RT.)—CHARLES HALL. 


AN OLD, SILVERED CRUET STAND WITH 
WASHABLE SILK SHADE, 27” HIGH, 
$19.50, WHOLESALE—GROW AND CUTTLE. 


AN ORREFORS CRYSTAL BASE WITH SILK 
SHADE BOUND IN CONTRASTING BRAID, 22” 
HIGH, $49 (RT.)—A.J.VAN DUGTEREN & SONS 
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Decorators will have attractive and well de- 
signed accessories in plastics, regardless of defense 
priorities, if it is left to the ingeniousness of such 
designers as Wilson Scott—Mr. Scott has just com- 
pleted a series of about thirty-five designs for Swedlow- 
Lehman Inc., of New York, which have been worked 
from scrap material—After an airplane part or some 
other product for defense has been cut out of a sheet 
of plastic, what is left is considered scrap—Realizing 
this, Mr. Scott went directly to the scene of action 
—the Swedlow-Lehman factory out west—and worked 
there—The result has been a whole series of clever 
designs that he has evolved from this left-over 
material. 


These new decorative accessories and gift items in 
plastic have been planned for the Christmas trade— 
They include lamps, candlesticks, hand mirrors, 
shallow bowls, dishes, cigarette and powder boxes, 
etc., etc. The candlestick designed to hold three 
candles is 72” high and retails for $15., the other, 
7” high, retails for $15.00.... 


Speaking of lamps—and we certainly have in this 
issue—we liked the pair of old English whiskey and 
gin servers that Harold Schwartz, New York decorator, 
has converted into lamp bases—Years ago, when 
England actually was “merrie” they probably graced 
the bar of some old tavern—Of white porcelain, which 
has become creamy with age, they are decorated 
with flower and bird designs in soft blues, greens and 
reds—Each is decorated by a different design, but 

in harmonizing colors—These lamp bases are 20!” 
high, and are $85.00 each. 











A completely unique fabric service is offered to 
decorators by Donelda Fazakas, whose fabrics are 
included in the current show at the Society of Designer- 
Craftsmen in New York—This young lady, whose 
foreign-sounding name gives no indication that she is a 
fourth-generation American, creates her own designs 
and does her own printing—Or she will print other 
artists’ designs, or work up designs to a decorator’s 
suggestions—Handblocking runs between $3.00 and 
$5.00 a yard for the printing, depending on the design 
—Stencilled designs are executed at prices ranging 
from $2.00 to $4.00 a yard—The “Cock” is the name 
of the design, which we illustrate—Another pattern we 
liked is called “Smoke Rings”. The “rings” are in a 
rich reddish brown and pale green chartreuse—The 
sharkskin is $1.00 a yard: the printing $2.50—however, 
a decorator may select any fabric he so desires, the 
only necessary requisite being, of course, that the 
fabric be the proper width for the size of the design— 
Miss Fazakas’ favorite printing medium is linoleum 
blocks, but she creates equally effective patterns by 
using an air brush.... 


A new shape of molding for trimming the edges of 
tables, counters and cabinets is being produced in the 
shatter-proof plastic tenite by Julius Blum Co., of New 
York—The new shape is the first plastic trim for furni- 
ture that can be applied without the use of fasteners 
or an adhesive—Cut in cross section the piece re- 
sembles the letter T—The base of the T has an arrow 
head, while the top curves down—Forced into a 
groove, the flanged, arrow portion of the strip prevents 
the plastic from loosening—These strips, called “In- 
terlox”, are manufactured (Continued on page 58) 
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165 EAST 54th STREET, NEW YORK,N. Y. 








ey bis 
4 Bi 
, 


3 5 tH 


IY 
i 


TA it Vita 


The Dumont Table % S The Preston Chair 
ADE pu 


OLD COLONY FURNITURE COMPANY 


385 MADISON AVENUE, NEW YORK * BOSTON . LOs ANGELES 


AUGUST 1941 

















































IMPORT 
Ash chaste 
Rough textured linen in a hand-printed, 
tapestry-like, all-over treatment of the 
English hound and doe, hunt scene. 
Subtly blended and exquisitely detailed 
foliage. A very serviceable cloth; 50” 
wide, available in 5 different color 


schemes. A recent importation. Samples 
of #4070 on request. 
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in two widths and four colors by the extrusion method, 
which forces heated plastic from a die much as tooth- 
paste is squeezed from a tube—Tenite hardens when 
cool and can be cut in the desired lengths. The price to 
decorators of 114” Interlox in 500 ft. length is 13 cents 
e feek. 2s. 

A smart, hand-set chenille carpet with a low relief back- 
ground developed by a hand sewing process has been in- 
troduced as “Profile” by the Firth Carpet Company— 
This new fabric is available in six standard decorator 
shades, or in any special colors to order—The approxi- 
mate retail price is $34.50 per square yard, and it comes 
in any shape or size up to 30’ wide seamless—An en- 
tirely different type of fabric is this firm’s new Raggedy 
Ann line of carpets and rugs, which is a highly glorified 
rag carpet—It is made of new, finely woven cotton, 
which is cut into strips, dyed, and then woven into a 
nubby “hooked” style of floor covering—Raggedy 
Ann comes in a wide variety of rug sizes and in 9’ and 
12’ broadloom carpet—Colors have been kept on the 
old-fashioned side and for the most part, in the pastel 
range—Approximate retail price for a 9 x 12 ft. size is 
$49.50. . 

Plastics have again added to the furniture picture—this 
time they have given the prosaic caster a new appear- 
ance and a much gayer one! The first colored casters 
in the furniture world have been made by the Bassick 
Co., New York, of molded urea-formaldehyde—They 
are uniformly accurate to meet the requirements of pre- 
cise balance so necessary for the support of heavy ob- 
jects—Colors can be had to blend or contrast with fur- 
niture, 

Violet was a new color in pottery art objects at the 
China and Glass Show, held in New York the week 
of July 13—Stemware with delicately tinted bowls and 
clear crystal stems exemplified the economic value of 
“luster’’ or stain colors—In past years such decoration 
required a separate tank of glass for each color used— 
through the use of these new stain colors, perfected by 
du Pont chemists, the stem and bowl can now be made 
in one clear crystal piece and then the bowl can be 
sprayed with color—The wide range of tints included 
violet, pink, blue, yellow and green—Decorations on 
frosted highball glasses were keyed to the theme of Pan- 
American Unity, bearing names of South American 
countries in red or blue script and the motto “All for 
one—One for All” in Spanish and English... . 


Unusually fine antiques continue to come from England 
with the arrival of almost every ship in New York— 
the importing house of Trevor E. Hodges Ltd. have re- 
ceived so many interesting pieces in the past few weeks 
that it has been necessary to add another thousand feet 
to their New York showroom—just to mention a few— 
we liked the original Chippendale flat topped writing 
table—a handsome Regency sideboard—a Queen Anne 
walnut side table, and a number of small but well pro- 
portioned breakfast tables. . . 
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| Adaptability \s an 


OUTSTANDING CHARACTERISTIC OF 
FURNITURE ¢« PERIOD « MODERN + CONTEMPORARY FURNITURE BY Wittman 


In creating this small sofa our designers 
have produced an adaptable furniture 
piece which decorators will particularly 
appreciate. The mid-Victorian influence 
to lush upholstering has been modified 
— its lines simplified, with the happy re- 
sult that this sofa adapts itself equally 
well to a modern or traditional setting. 






Visit our showrooms—Mittman craftsmen 
are continually creating new and in- 
gratiating furniture for YOU. 





MFRS. OF CUSTOM UPHOLSTERED 


BEDDING ° STUDIO COUCHES ° SINCE 1910 


M. MITTMAN & CO., INC. 


316 EAST 53rd STREET NEW YORK 
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be rom a group of related fabrics } 
yy in this thrilling color scheme...a < 
“we 

very fine cotton velvet and a gor- a 


geous modern damask. News from 
Cheney Brothers where, for more 

than a century, news in fine fabrics 

. has been a tradition. fa 
sw 
J: Ny 
& CHENEY BROTHERS <s 


Manufacturers since 1838 


509 Madison Avenue, New York 








FURNITURE SALES INCREASE, AND 
GOVERNMENT INVESTIGATES PRICES 


Furniture manufacturers gathered at the markets in 
Chicago and Grand Rapids during the past month re- 
ported that orders placed greatly exceeded those of the 
previous year, 

While the furniture men talked, five men from the Fed- 
eral Trade Commission investigated furniture costs. 
They visited the Robert W. Irwin Co., Imperial Fur- 
niture Co., John Widdicomb Co., Kindel Furniture Co. 
and the Century Furniture, among many others in the 
Grand Rapids region. Investigators asked each con- 
cern to compile reports on income, profit and loss dur- 
ing the year, selling prices and advances in costs of 
raw materials and labor. The investigators will verify 
reports from company records. 

Speaking to furniture manufacturers at the meeting 
held at the American Furniture Mart, Chicago, James 
A. Bogardus, of the Office of Price Administration and 
Civilian Supply declared that shortages and priorities 
mean that the industry must turn to domestic hard 
woods. He stressed the fact that there are ample Amer- 
ican hard woods to fill all our needs. “The hard wood 
industry today is not working at more than three quar- 
ters capacity,” he said. ‘‘We can easily increase our 
supply of hard woods to take up whatever we may lose 
on mahogany or on metal furniture, without any seri- 
ous danger of shortage in the domestic hard wood field. 
“As I say, our task is to keep prices down. We be- 
lieve that the best way to do that is to cooperate with 
the industry and work together with the various ele- 
ments of the industry to attain this objective. We are 
here to try to learn something of the industry—to 
learn about its problems and to work with its leaders, 
both manufacturers and retailers.” 

Leo Karpen, president of S. Karpen & Bro., addressing 
the same group predicted that there would be a “‘tre- 
mendous increase in consumer demand for furniture in 
the lower and medium price brackets, because we no 
longer have a ‘submerged one third’.” 

Mr. Karpen’s optimistic forecast was backed up statis- 
tically, by a report released by the Investors Syndicate, 
following a national housing survey. Unlike the aver- 
age report, the facts have been explained in a romantic 
way. The eleven year peak in new home building has 
been attributed among other things, to “a record-break- 
ing number (1,600,000) of marriages, during the last 
year.” 

“Volume and value of new homes last year approxi- 
mated ten and a half times the 1934 totals, the low for 
the past eleven years. 

Exhibitors at Grand Rapids, who have always been the 
largest users of mahogany in the country, gave no evi- 
dence of their intention of substituting any other wood 
in the fine period furniture with which mahogany has 
always been associated. Many of the exhibitors added 
new suites to their mahogany (Continued on page 64) 
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ON SALE NOW 


INTERESTINGLY PRICED 
USUAL TRADE DISCOUNT 
PHOTOGRAPHS AVAILABLE 





f fZ ° Z ; —_—_ . MRS. GEORGE DRAPER, President 
Sade for SI nlorti a, Ine. 185 MADISON AVE., NEW YORK 


















designers and manufacturers 45-51 West 2ist Street 
of upholstered furniture New York City 


AUGUST 








1941 








62 


BASSET TAND VOLLUM. INTERIORS PORTFOLIO 


WALLPAPERS TOTHE TRADE EXCLUSIVELY 








COLLECTION “A” 


HAND PRINTED 



















NOW BEING PREPARED FOR 


BARDOW-SCHNEIDER, 


EARLY SEPTEMBER RELEASE ,;. Louis 


BEDROOM IN THE HOME OF DOROTHY SAYMAN LANE, ST. LOUIS. / 
BEDS OF TUFTED YELLOW SATIN UNDER A PALE BLUE AND f 
FUCHSIA DRAPERY AND A PAINTING BY CHIRICO, FURNITURE 

HAND PAINTED BLONDE MAPLE, GRAY WALLPAPER AND A 

FUCHSIA RUG. ‘ 


NEW YORK * LOS ANGELES 


DALLAS * SAN FRANCISCO . 


740 RUSH STREET ° CHICAGO | 
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rm. 
schwartz 





announces a new line of 


ameriean made 


fahbries 


ready about september Ist. 





this group will he in addi- 
JOSEPH MULLEN 
NEW YORK 


tion to our distinctive lines of 


handblocked english fabries. 
. BEDROOM OF MISS SYLVIA SIDNEY, ACTRESS. TAUPE WALLS, 
CREAM DAMASK DRAPERY LINED WITH FLAMINGO PINK. 
572 madison ave.. new vork TRIPLE BED HEAD IS DARK BROWN SATIN, ROMAN STRIPE 
° BEDSPREAD IN BROWN, PEACH AND CREAM. ALABASTER LAMPS 
WITH SILVER SHADES. 
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nnouncing 


NEW ERA’S 
JOSEPH MULLEN NEW SHOWROOMS 


NEW YORK 


Serhan S =< 4 


DINING ROOM IN THE HOME OF GEORGE 0. JOHNSON, GROSSE 

POINTE, MICH. NATURAL PINE TRIM REMOVED FROM AN OLD 

HOUSE IN CHARLETON ST., N. Y. GOLD STARRED PALE TAN 

PAPER, SALMON SILK CURTAINS, TUFTED CHAIRS COVERED IN * a * 
; CHAMPAGNE SERGE. 


Kaas for Fall decorators 


— New Era’s march of 
progress into America’s most 
unique showrooms devoted to 
mirror installations for walls 
and mantels and fine ex- 


amples of mirrored furniture. 


NEW ERA GLASS CO. 


‘ New Showrooms 
\ PLANERT & LANGE 316 EAST 47TH STREET 
PITTSBURGH NEW YORK 





BEDROOM. CANE AND DAOWOOD BEDS, INLAID CARPET IN BEIGE. 
TERRA COTTA, AND BLACK. THE SAME WALNUT AND WHITE 
“TRUFFLE CLOTH’ REVERSED, MAKES BEDSPREADS AND 


CURTAINS. CEILING BLACK, WALLS CHALK WHITE. * * - * * * * * * 











AUGUST 1941 








. BROTHERS «+ DECORATIVE ARTS, INC. 


Mirrors 





% SS The largest selection in the United 


States of fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall Brackets 


and Decorative Accessories. *% % 


(Friedman 
BROTHERS «© DECORATIVE ARTS, INC. 


MANUFACTURERS TO THE TRADE FOR 38 YEARS 


305 EAST 47th STREET, NEW YORE 


In BOSTON: Devon Sexvice, 420 Boylston Street 
In LOS ANGELES: James Gities, 1008 No. Croft Ave. 
Ile PHILADELPHIA: Harotp A. Bittinc, 33 East Walnut Lane 











THE YEAR’S WORK 


JAMES BLAUVELT AND ASSOCIATES, NEW YORK. DINING ROOM 
IN THE HOME OF MR. & MRS. ROBERT HATTERSLEY, GLEN 
HEAD, L. |. DARK GRAY WALLS AND WHITE TRIM TO SET OFF 
MRS. HATTERSLEY’S COLLECTION OF BLANC DE CHINE 
PORCELAIN. FRUITWOOD EMPIRE FURNITURE, DARK BROWN 
RUG, CHERRY AND OYSTER WHITE STRIPED CURTAINS. 


FURNITURE SALES INCREASE 


(Continued from page 60) 


showings and some of these were in the new decorated 
furniture where it would have been easy to substitute 
native wood, if desired. 

A few makers of mahogany furniture added new groups 
in domestic cabinet woods, notably cherry, maple and 
oak, with the possible intention of changing their lines 
gradually if the time ever comes when this will be 
necessary. 

A surprisingly large quantity of new merchandise and 
a number of new finishes were introduced. Among 
these were “Bisque”, “Morello”, “Chamois”, “Palo- 
mino”’, “Cinnibar’, and “October”, ranging in color 
from palest gold-brown to deep red-brown lacquer 
shades. 

Painted decoration was used on all sorts of wood in all 
styles from American modern maple and early Amer- 
ican maple to 18th Century English and English Re- 
gency in mahogany, and naturally on French groups in 
both formal and provincial styles in walnut and fruit- 
wood. ‘There were also many all painted groups. 

The new modern presentations were the most forward- 
looking of any previously shown. Many of these were 
of the sectional type, made for either vertical or hori- 


zontal arrangement. 
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THE YEAR’S WORK 





HARRIE T. LINDEBERG, NEW YORK. LIVING ROOM IN THE HOME 
OF MAJOR DAVID S. BARRY, WASHINGTON, D. C. DOVE GRAY 
WALLS, TAUPE CARPET. ALL FURNITURE TO MR. LINDEBERG’S 
OWN DESIGNS. THE LYRE END TABLES HAVE ROSEWOOD BURL 
TOPS, THE ROUND COFFEE TABLE IS MAHOGANY AND INCA BURL. 


GALLERY AND MUSEUM EXHIBITS 


A special exhibition, Masterpieces of Picasso, opened to 
the public on July 16, at the Museum of Modern Art, 
New York, and will remain on view through Sunday, 
September 7. This exhibition, composed of twenty-four 
paintings and a group of drawings by the world’s most 
noted modern artist, highlights the artist’s mercurial 
career. It includes celebrated examples of nearly every 
phase of Picasso's work from the oil, Moulin de la 
Galette, painted in 1900 and showing the influence of 
Toulouse-Lautrec, to the remarkable Girls with a Toy 
Boat, painted in 1937. Other celebrated paintings in 
the exhibition done by the artist between 1900 and 
1938, are Woman Ironing, 1904; Two Acrobats with a 
Dog and Boy Leading a Horse, both painted in 1905; 
Woman with a Mandolin, 1910; The Three Musicians, 
1921; The Red Tablecloth, 1924; The Three Dancers, 
1925; The Painter and his Model, 1928; Girl Reading, 
193-4. 

In addition to the work in this special loan exhibition, 
seven other Picasso paintings, one drawing, six prints, 
one sculpture, owned by the Museum will be shown. 
Opening its season, the No. 10 Gallery in New York, 
presents the individual work of Elaine Drake, interior 
designer. Beautifully rendered, these designs for rooms 
are works of art themselves, and may be judged as 


such, as well as in the field of interior design. 
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For a new idea in gold and white . . . 














This new hand printed gold splatter makes 


a striking combination with gold and white 
drapery border. $1.25 per yd. for border 
plus 20c per yd. for cutting out—$3.75 


per roll for paper. 


Samples furnished on request. 











515 MADISON AVENUE, NEW YORK 





p. NATHAN 


Uphab tera purmitare sconce 
FOR DECORATORS 


FINE CUSTOM UPHOLSTERY 


“Super-super” would be one way of describing 
it. The inside, unseen, construction is equal 
to the visible tailoring—as fine as a dress- 
maker’s job. Since every piece is made to 
order, changes to meet the decorator’s or 















client’s needs are easily made at no extra cost. 


CONTRACT UPHOLSTERY 


For hotel and institutional jobs, we make up- 
holstered furniture in quantity at prices that 
belie its fine, sturdy quality. 


SPECIAL ORDER DEPARTMENT 


Our designers are always 2t the service of dec- 
orators who want special models not found in 
our collection of Traditional and Modern up- 
holstery. 


P. NATHAN SONS 


INCORPORATED 


425 East 53rd St. ¢ NEW YORK 


TELEPHONE @® ELDORADO 5-0766 


An exhibition called “Birds” is now to be seen at the 
Decorators Club Gallery in New York, and will con- 
tinue through August 29. The objects assembled for 
this exhibition—the first of its kind staged by the Club 
—include bird prints and paintings, bird cages, bird 
design screens, fabrics, wall paper, porcelain and sun- 
dry accessories. There are colored bird prints by Rex 
Brasher, the famous ornithologist who spent forty-four 
years of his life painting all the known North American 
species and subspecies. The Old Print Shop is repre- 
sented by Audubon prints and Judith Garden shows a 
two piece group, a bird in a flower setting, the flowers 
specially flown for the occasion from California. Fabrics 
and wall papers in bird designs are from Fortuny, 
Johnson & Faulkner, Scalamandre, Schumacher, Coulaz 
& Riesen, Charles R. Gracie, Harold Schwartz, Victor 
Warner, and Jeannette Jukes. 


An exhibition of over one hundred pieces of South 
American silver varying in time of production from the 
Inca period te the nineteenth century, has been placed 
on view in the Recent Accessions Gallery of the Boston 
Museum of Fine Arts. 


Many of the pieces in the collection were made in Peru, 
Paraguay, Brazil, Boliva, and Chile—source of the 
largest group. Of the one hundred and twenty-nine 
pieces the majority are of the Post-Conquest period, but 
there are a few Pre-Columbian objects. 


A fine private collection of English and French antiques 
is now on view at the Studio for Interiors, Inc., in New 
York. These represent some of the best and simplest 
expressions of furniture design of the 18th century. An 
engaging fauteuil of transitional Louis XV and XVI 
style is signed by F. Geney, a cabinet maker of the 
18th century, who carried on his trade in the southeast 
of France. Among the many large pieces is a Hepple- 
white secretary with matched veneers and_ original 


glasses. 


Pairs of chairs appear frequently in this collection. A 
pair of Directoire bergeres have simple flowing curves 
and are restrained in scale for this period. Other pairs 
are Queen Anne walnut side chairs, early simple 
Georgian mahognay side chairs with pierced splats, and 
fine ladder back chairs. The entire collection has been 
arranged so that the pieces are shown as one would use 


them in a home and offset by appropriate accessories. 


THE DISAPPEARING ROOM 


Why aren’t there more dining rooms? That is what 
the Ladies Home Journal would like to know, and with 
the slogan ‘““Wake up the Heart of the Home,” they will 
begin an editorial campaign to revive the American 
dining room. Following one of their now famous coast 
to coast surveys of “average American homes’ the 
Journal finds that “the relegation of the dining room to 
occasional use in many homes has seriously undermined 
parents’ relations with children.” 
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AT THE AUCTION GALLERIES 


A number of very large and important auctions were 
held during the past month. Several of these sales, 
which included real estate as well as the house furnish- 
ings, were held at the site of the property disposed of. 
One of these was “Rosecliff,” formerly the estate of 
Herman Oelrichs, at Newport, R. I. Much French 
furniture, some English types, Gobelin tapestries, rugs, 
hangings, objects of art, silver, china, etc., were sold 
at public auction on the premises during the week of 
July 14. 

Over 1300 items were included in the sale, and Mr. 
Fischer, of Tobias, Fischer & Co., who conducted the 
auction, said that prices were “good,” indicating a 
definite improvement over those obtained at previous 
sales. 

A set of five Gobelin tapestries went for $4,000. Other 
items included: Louis XV carved gilt love seat, $30.; 
twelve Louis XV caned dining room chairs, $480.; 
Louis XVI enamel drawing room table, $200.; Aubusson 
rug, 10 x 13 feet, $200.; a pair of Empire love seats, 
$65. each; Capo di Monte table centerpiece, $45.; 
Beauvais tapestry, 7 x 11 feet, $225.; 17th century Eng- 
lish cabinet with four paneled and decorated doors, $70. 
A similar sale was that of “Willowbrook” the Rumson, 
N. J. property of Mr. and Mrs. Hubert K. Dalton. 
Furniture, decorations, rugs, porcelains, garden figures 
and other items were sold on the premises under the 
management of the Parke-Bernet Galleries, of New 
York. Furniture consisted for the most part of English 
18th century types. A Hepplewhite mahogany dressing 
table brought $67.50. 

Queen Anne pieces were unusually fine and brought 
good prices. These included a carved walnut love seat 
covered in silk petit point, $310.; carved walnut tapestry 
covered wing chair, $100.; carved walnut armchair in 
silk petit point, $300. Ten Hepplewhite style mahogany 
dining chairs brought $200.; an inlaid mahogany side- 
board, $50., and a pair of Worcester fruit coolers went 
for $250. Bidding went to $710. for a Kirman carpet, 
21 x 15 feet. An oil painting of George Washington, a 
replica of the “Gibbs-Channing” portrait, brought $35. 
The furnishings from the estate of Ambrose E. Vander- 
poel, sold at Silo’s, included Victorian furniture, porce- 
lains and a library of 3000 volumes. Various types of 
furniture, including French and English 18th century 
types were sold at what was termed “very low prices.” 
These ineluded: carved rosewood mid-Victorian settee, 
$55.; mahogany case tubular chime clock, $127.50; ma- 
hogany Duncan Phyfe design two-part diner, inlaid with 
satinwood, $75.; mahogany Chippendale corner cabinet, 
$37.50; painted and decorated Directoire open arm 
chair, $27.50; painted Hitchcock rocker, $10.; French 
parqueterie inlaid library table, with six drawers, $24. ; 
and a carved mahogany Victorian arm chair, $34. 

Their summer auction of furniture and decorations, oil 
paintings, silverware ceramics, oriental rugs, etc., was 
held on July 22 and 23, at the Plaza Art Galleries. 
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OF CONVOY! 





An incomparable shipment of fine English 
antiques has arrived in our shop—all Deserv- 
ing of Convoy. Just the type of decorative 
merchandise you are always looking for, and 
never seem able to find. Among the carefully 
selected new stock are: 


Epergnes Lustres Pictures 
Lamp bases Figurines Prints 

Vases Accessories Crystals 
Cache pots Furniture Candelabras 


Here is truly a wide assortment of antiques 
“selected with a modern point of view’’. 


JY MAN 
5 he ZAGH 


S7EAST 56™STREET 
NEW YORK.:--PL-3-2146 











@ THE proud possessor of 
this lovely set of 18th Cen- 
tury Hepplewhite Mahogany 
Chairs (circa 1780) will take 
especial delight in their rich 
tone and graceful propor- 
tions as well as in their 
exquisite craftsmanship. 
There are six side chairs 
and two arm chairs in this 


exceptionally fine set. 





In our East 57th Street Show Rooms we have also a 
number of rare old Mahogany Pedestal Dinina Tables. 


Needham’s Antiques, Ine. 


J. E. TRELEAVEN 


IMPORTERS OF 
ENGLISH ANTIQUE FURNITURE 
PAINTINGS AND WORKS OF ART 


Eldorado 5-7493 143 EAST 57th STREET, NEW YORK 








OPEN HOUSE 


(Continued from page +4) 


look at an object lighted by it. It is a penetrating light 
that goes into the object it falls on, and diffuses a soft 
glow from it. Incandescent hits these objects, bounces 
off and is dissipated. But gaseous light actually digs 
into fabrics or anything it hits and gives it an exciting 


luminosity in much the same manner as moonlight. 


If enough decorators become interested in its possi- 
bilities I know we will have wonderful things from 
fluorescent. The equipment will be improved, and the 
godawful fixtures and lamps now on the market will 


be an uneasy but forgotten nightmare. 


Sunlight, flooding a room, does more for the room and 
what is in it, than just let you see the room and ob- 
jects in it. It gives you an emotional lift. It is exciting. 
dramatic, heart-warming. That is the way I feel light 
should be used. Not as a commodity, like running water, 
or heat in radiators. Fluorescent can give you as big an 
emotional bounce as sunlight, if you will play with it. 


LETTERS TO THE EDITOR 


(Continued from page 12) 


creative genius than those done with period pieces is as 
absurd as to state that a poem printed in modern type 
face is necessarily more original and imaginative than 


one printed in classic type. 


I believe a disproportionate space is given to modern 
in most periodicals. Certainly it is out of all proportion 
to the percentage of new residential work done in that 
style. Your advertisers know what is of interest to the 
trade, and I'll bet that you will find they show period 


pieces three to one. 


I am not crying down good modern, nor defending 
“copy book” period; but I believe creative work using 
period motifs and pieces deserves more editorial recog- 


nition and acclaim. GeorGeE B. Jackson 


DESIGNER—Long experience in drafting and desiqgning— 
wall paper, fabrics and lace curtains—Address “7-A” care 
INTERIORS, 11 E. 44 Street, New York, 


F EVERYTHING FOR CURTAINING | 


from a plain Voile to a 

Brussels Lace Curtain 
We carry a wide variety of Ruffled and Lace 
Curtains; also materials of every description 
used for Glass Curtaining, Casements and Bed- 
spreads, carefully selected for their individual 
texture and excellence. 


EC. CARTER & SON, INC. 


PHILADELPHIA: Los ANGELES: 
1600 Walnut Street 816 S. Figueroa St. 
CHICAGO: 
6118A Merchandise Mart 
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PARABLE OF THE TYPEWRITER 
(Continued from page 52) 


our typewriter look beautiful. Listen, Brown, who deals 
in beauty? 

“Damned if I know,” said Brown. “From the looks of 
most things in this world—nobody !” 

“O, come, now, think hard. Who deals in beauty?” (‘This 
was before the advent of the beauty parlor.) 

“I give up,” said Brown, 

“Why, the artist,’ said Smith. “I’m going to look up 
one of the best artists in this town.” 

Now, as stated before, Smith was an engineer; a very 
good engineer; but his education in the realm of in- 
tangibles and the psychological had been sadly neg- 
lected. Like a good engineer, he went about locating an 
artist in a logical, sane manner. And through the local 
museum and one of the leading art societies, he became 
acquainted with an outstanding artist of his home city 
and of the entire country, for that matter, a Mr. X. 

In the course of a few days, Mr. Smith was able to 
meet Mr. X in his studio. This was a strange experience, 
for Mr. Smith did not know that such people existed. 
Smith explained to him his mission; he asked him 
frankly if something could be done. Whereupon Mr. X, 
who was one of the more liberal artists of his day and 
who had spoken upon several occasions before educa- 
tional groups on “the whole meaning of art’”—THE 
ARTIST IN THE MACHINE AGE etc.—felt that 
something could be done. 

Arrangements were made for Mr. X, the well-known 
painter, to come to the office within the next few days. 
To say that their arrangements made for a feeling of 
relief in Smith is to put it mildly. He told everyone 
around the office, blushing like a young girl waiting 
for her first beau to come to the house; he could scarcely 
contain himself, until Mr. X showed up the following 
Tuesday, flowing tie and all. 

When Mr. X arrived, he waxed enthusiastic about the 
prospect of beautifying this ugly contraption, but in- 
sisted that a typewriter would have to be sent to his 
studio for purposes of study. 

The first thing next morning, a typewriter was dis- 


patched to Mr. X’s studio. A typewriter that was out 





Oriental, domestic rugs, fitted carpets 
Furniture upholstery & Heavy draperies 
cleaned, repaired, recut, redyed 
OUR METHODS 


conform to the rigid standards of the 
Certified Rug Cleaners Institute 


OUR WORK IS 
guaranteed by Good Housekeeping Magazine 
as advertised therein 


The C. H. BROWN Company 


420 East 31st St., New York, N. Y. 
Telephone MUrray Hill 4-6666 




















Our CABRINI stands 
have been _repro- 
duced by American 
craftsmen with skil- 
ful care from the 
original antiques. 
They are 29 2 
inches high, of solid 
walnut, with that 
soft glow that comes 
from a hand rubbed 
finish only. Their 
slightly concave 
door fronts add to 
their design inter- 
est. Retail price, 


$85.00 each. 





GCA Dramenh Go. 


ESTABLISHED 1885 


34 E. 53rd ST.. NEW YORK ¢* STRAFFORD, PA. 
1515 WALNUT ST., PHILADELPHIA 


MAKERS OF DISTINCTIVE FURNITURE 


HAND BLOCK MACHINE AND SCENIC WALLPAPERS 
Sole American agents for Zuber & Cie, Desfosse & Karth, Paul Dumas 





AUGUST 1941 



























TEATHER RENAISSANCE, 


In this, its newest guise, LEATHER takes its place in 
20th Century Design as easily as it formerly played a 
part in the drama of the Italian Renaissancésesserees 
We show beautiful leather today in handsome pieces--- 
chests, card tables, bed tables, cabinets, cocktail 

tables---in colors that range from the palest pastels 


to glowing deep tones. Write for Catalogue. 


Relert Fredories 740 N. Rush St., Chicago 











Individual Specially designed 
Lamp Bases Lamp Shades by 
Whitehall Hoffman, . 
14 East 56th Street a 2.6 





of circulation for quite some days, in fact, weeks. 
Mr. Smith got worried, and called Mr. X on the tele- 
phone; he was reassured that the job was about com- 
pleted and made arrangements for a conference on the 
following day. 

Mr. Smith’s heart was going pit-a-pat as Mr. X un- 
wrapped the unwieldy package. There he beheld in all 
its chaste simplicity a new and shining creation, a gift 
of genius, an orchid typewriter with delicate garlands 
and flowers rising on the side walls. Any words must 
minimize the reaction of Mr. Smith; but Mr. X, seeing 
this puzzled reaction on Smith’s face and having been 
pretty successful selling portraits to rich women, called 
on what political acumen he had and rushed to the res- 
cue of his child. 

Gone was the deadly old black; in its place a spring- 
like color; after all, did not girls use this typewritcr 
mostly? What is more lovely in the spring than lilacs? 
Well, enough of this gushing. Mr. X departed leaving 
the typewriter, but with check in hand; leaving poor 
Smith puzzled, perplexed. He sank into his chair as the 
evening light streamed across the desk. It was many 
hours after dark before he got up, put the cover on the 
typewriter, carefully locked it in the closet, and went 
home. 

As stated before, Smith was not an artist; he was just 
a plain engineer, but a very good one. His logical mind 
told him that something was wrong with the “dolling 
up,” prettifving attempts of Mr. X. How glad he was 
that no one else had seen his futile attempt. But Sm‘th 
was determined to see this job through; he was more 
than ever convinced that the machine needed improve- 
ment in appearance and that somehow, somewhere, 
someone could help him. 

All of a sudden, one night in the midst of a bridge game, 
the idea came. His partner was a little put out when he 
trumped her ace, but it was worth it. Why hadn't he 
thought of it before, was all he could say to himself; 
why hadn’t he? Why, of course, it was a mistake to ask 
a painter, a manufacturer of pictures to completely 
comprehend his problem—a dealer in color and decora- 
tion! Why this was a problem dealing with form; and 
what creative man deals with form? Why, it was simple 
as all that. Plain as the nose on his face. The sculptor, 
of course! The sculptor would look at this problem in 
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terms of form. He wouldn’t rely on superficial color 
and decoration to hide a hideous form; he’d tackle the 
form itself. And right he was. 
Again Smith went through the procedure of locating 
an outstanding sculptor; and again, explained his prob- 
lem; and again was assured that there was something 
he could do to improve the appearance of his product. 
So, typewriter {2 went by express to Mr. Y’s studio. 
Mr. Y did not fuss and fume for days and weeks trying 
to figure what could be done. He grabbed some clay 
and immediately went to work. Here was no vacillation. 
He knew what to do. So, the following week, the sec- 
ond conference was held in Mr. Smith’s office. This 
time, when Mr. Y unwrapped the typewriter, Mr. 
Smith was not shocked by seeing a lavender type- 
writer. The typewriter was very conservative in color, 
having been painted a neutral gray. On the vertical face 
and on each side in low-relief was embossed two beau- 
tiful nudes! This made the typewriter beautiful. Hadn’t 
nudes been used since time immemorial as a symbol of 
perfection and beauty? Mr. Smith was taken aback; he 
just didn’t know. Something inside him told him this 
would never do. This was not the answer. But he didn’t 
feel like arguing. He assured Mr. Y his fee would be 
paid; and again, he locked the typewriter in the closet 
and went home. Some weeks passed before he got over 
this. One day as he was watching some structural work- 
ers erecting a new skyscraper while on his way to work 
(he was already 30 minutes late) the vision came. 
The man he needed was an architect. Here’s a profes- 
sional man who not only is trained in the arts, but is 
trained in engineering—after a fashion. 
So, again, he went through the same careful process of 
picking a good man, outlining the story, sending him a 
typewriter. And the architect saw the sculptor’s attempt 
and saw how it would create the wrong feeling. “No, 
no, no—that’s not the thing to do—why he missed the 
point entirely. I’ve got the idea, let me alone. I'll solve 
the problem,” he said. 
And with the greatest dispatch the job was completed. 
This time, Mr. Z unwrapped the typewriter in Mr. 
Smith’s office and gone was the lavender and the pink 
posies; gone the nudes; and in their place, two engaged 
Ionic columns! 


I guess we have travelled some little distance since 











SHERATON MAHOGANY DRUM TABLE, LOWESTOFT BOWL, 


AND PAIR OF CHIPPENDALE 


NEEDLEPOINT CHAIRS 


fia e 7) a 2. fia . 
Bine Cll nyt ‘\C Burnetuve 


AND DECORATIVE ACCESSORIES 


LOUIS L. ALLE 


N C O0 R P O R A T CE D 


15 EAST FIFTY-SEVENTH ST., NEW YORK 
BETWEEN FIFTH AND MADISON AVES., NEW YORK TEL. PLAZA 3-2958 








BRITAIN DELIVERS THE GOODS 


FOR OVER FIFTY YEARS WE HAVE SERVED THE AMERICAN 
MARKET WITH THE FINEST OF FOREIGN MANUFACTURES. 


FINE NETS — MADRAS — MUSLINS — CASEMENTS 
SHEER VOILES AND GAUZES 


IMPORTED AND DOMESTIC HAND PRINTS 


ALSO A NEW RANGE OF PURE SILK GAUZES, 
CASEMENTS AND NOVELTY WEAVES 


ADEQUATE STOCKS OF ALL IMPORTED FABRICS ON HAND FOR 
IMMEDIATE DELIVERY 


W. B. QUAINTANCE & CO. 


240 MADISON AVENUE NEW YORK 















AUGUST 1941 





CAVENDISH SP. 


* MEYER: 
*GUNTHER: 


+ MARTINI Inc. 


SPACE 1789 


MERCHANDISE MART 
CHICAGO - ILL. 


511 €. 72nd ST. 
YORK CITY 


{-0878 
REGENT 4; -0879 
|-0880 










72 


FIREPLACE EQUIPMENT 
















































* AMERICAN MANTELS *® 


This is one of our large collection of fine early American 
pine mantels. Photographs will be sent on request. 


MANTELS SCREENS ANDIRONS GRATES 








INC, 





175 €AST GOrn. Sr. NEW YORK 





| FOR DECORATORS: AN IMPORTANT NEW SOURCE | 


Seer, 
, : 








4 





ran ich 


an identification to watch 
for—and look into—from now on. We present an 
entirely new conception of upholstered furniture—ex- 
clusively. Your inspection is invited, 


RANICK FURNITURE Co. 


235 EAST 42nd ST. NEW YORK 












those days. Do you not agree? For today we have a 
group of trained artist-designers with an engineering 
and merchandising viewpoint. Men who can bring to the 
work of their technical and commercial associates good 
taste, sound judgment, and talent; designers with a 
background, experience, and emotional stamina that en- 
ables them to sell a healthier and more honest viewpoint 
to his client. 

The manufacturer is learning that the designer is no 
magician—no miracle worker—he can not be called in 
at the last minute and be asked to save a product by 
some superficial “dolling-up” process. He can be of no 
more help in such a situation than a physician called 
to a stranger's death bed. He can only say, “Why didn’t 
you call me months ago.’’ Appearance; Style: Distinc- 
tion are bred in the bone and have nothing in common 
with cosmetics. 


PERMANENCE IN PAINT PIGMENTS 


(Continued from page 24) 


one company has been able to call its titanium paints 
“self cleaning paints.” 

The popular notion that white lead was the best white 
pigment has been widely displaced. It probably arose 
because white lead was the first white pigment. White 
lead comes in two forms, and the most widely used 
(lead carbonate) yellows because it is attacked by the 
sulphur in the air. White lead is an expensive pigment. 
Lithopone has been very extensively used as a white 
pigment. This is because it had certain advantages of 
brightness, cost, ete. over older pigments, but it has a 
serious color disadvantage. It is photosensitive, tend- 
ing to vellow and darken on continued exposure to light. 
It also stains when it comes in contact with the wash 
waters from hardware on exterior exposure. The new 
Titanium calcium paints compare favorably in cost with 
Lithopone, so that there is no reason to continue its use 
in interiors. The Titanium barium and magnesium paints 
for exteriors are somewhat more expensive, but results 
are so much more satisfactory, that there is no question 
but that the difference is worthwhile. 

The labor cost in any paint job is so much greater than 


the material costs, that the total is increased by only 
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a small percentage if the best materials are used. For 
the decorator it would seem that the small savings that 
can be made on material at the expense of quality are 
of doubtful wisdom. 

Sometimes zinc sulphide is offered as a white pigment. 
This is part of the blend which forms Lithopone, but 
it is precisely that part which is responsible for all of 
Lithopone’s discoloration. So zine sulphide should be 


passed by also. 


Colored Pigments 


In the colored pigments we likewise find many degrees 
of permanence. Paint manufacturers seek to use those 
which will give satisfaction “for their purpose.’’ That 
means that in interiors, since a paint is not expected to 
stay on the wall forever, it need not be absolutely per- 
manent. The paint manufacturer may expect that the 
wall will be repainted in three years. It is the varying 
interpretation of paint manufacturer, decorator and 
client as to what constitutes “permanence for the pur- 
pose” that is apt to lead to dissatisfaction. 

Before going on to discuss the qualities of the various 
colored pigments, we must advise the use of titanium 
white where white is used in making tints. Since it is 
clean and clear to start with and stays that way, it 
makes possible the clearest and cleanest tints. Of 
course where a yellow tint is being made, there is not 


as much advantage in using the titanium. 


Yellows, Oranges, Reds 


Most permanent of all pigments are the “earth pig- 
ments.”’ These are oxides of iron in combination with 
various other metals, and they are found natural. They 
give a range of color from dull yellow through orange 
to dirty red. Some of the members of this group are 
ochre, sienna, umber, Indian red, Persian Gulf red, 
Tuscan red, Venetian red, red lead, orange lead, ver- 
milion, antimony vermilion. In some instances these 
names arise from the source of the best variety. Most 
of the best grades of these pigments are found outside 
the United States. 

While permanent and cheap, the colors resulting from 
these pigments are dull, and therefore cannot be used 


where rich, clear colors are needed. 
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The natural earth ores of sienna and umber are used 
also in another form—burnt, that is roasted at high 
heat. In this form the colors are somewhat different 
from the raw ores, and they are also clearer. Burnt 
sienna and burnt umber are permanent pigments, light- 


fast and stable. 





In yellows, synthetic yellow iron oxide (sometimes 
known as Ferrite yellow) has largely displaced the 


Brass Cornices natural ochres. Its light nutans is condi 
and Hold-Backs 


For an effect that’s different, many lead- yellows. These are a group which produce a_ wide 
ing decorators are using Eaton-Pond’s fine, 
brass cornices and hold-backs. These exact 
reproductions of old originals come in a deep red which is known as C, P. Deep Chrome 
three finishes: 


Other yellows which are used extensively are Chrome 
variety of yellow shades, from the very pale canary to 


Orange. Chrome yellows are rich in color, but they 





1. Bright. A beautiful golden color are not permanent in light. They do not fade, but they 
like the original finish of oid d , a 
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2. Semi-Antique. A rich, mellow fin- least. 
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brown color. Cadmium reds, because they are absolutely lightfast. 
Ten cornice designs with seventeen, har- The yellows produce a range of colors from primrose 


monizing hold-backs. 





to orange; the reds a range from vermilion to a deep 





Write for free illustrated folder. maroon. Their use is growing rapidly, for although 
high in cost, their light stability makes them very desir- 
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\ There are many organic pigments in use. Organic pig- 





ments are those composed essentially of compounds of 


carbon, hydrogen and oxygen. Today practically all 
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organic colors are artificially made, from coal tar. 
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An organic red pigment which is very important in use 
is Toluidine. Used full strength it is fast to light. In 
tints, however, where it has been widely used, to produce 
the pink shades, it fades. In strong light, this fading 
might be as great as 50% within a year. To get pink 
tints that will be permanent, use Cadmium reds instead 
of toluidine. 


Fire reds are yellower reds than toluidine. They have 
about the same light resistance full strength as tolui- 
dine, but in tints have even less resistance. Para reds 
are not lightfast in full shade, and in tints are very 
poor in resistance. They are sometimes used because of 
their low cost. Lithol reds give a range of reds from 
comparatively yellow red to darker and deeper shades. 
They also are inexpensive, but they are even less resist- 


ant to light than the para reds. 


Excellently lightfast maroons can be gotten in many 
shades with the use of madder lakes (made with alizar- 
ine dyes). These madder lakes are very transparent, 
and for that reason, in spite of their permanence, they 
are often passed by in favor of the most opaque Beta- 
oxy Tobias maroon. This has somewhat less light re- 


sistance than the best madder lakes. 


Blues 

Probably the most widely used blue is Chinese blue. 
In deep shades, and in interior use, it has excellent 
light stability. In tints, Monastral blue is now used, for 
it has greater stability in this use than any of the other 
blue pigments. In spite of high cost, this particular 
With Mon- 


artral blue, even the most delicate tints will remain 


quality is making its use grow rapidly. 


stable indoors. For outdoor use there is as yet no per- 
manent blue 





for in the stronger light all blue pigments 
break down, and the paint fades and looks dirty. 


Other blues in common use are Prussian, Milori, Bronze. 
Their light resistance is like that of Chinese—very good 
in deep shades in interiors—somewhat less stable in 
tints. 


Ultramarine is a brilliant blue with excellent fastness 
to light in full shade, somewhat less stable in tints. It 


has poor tinting power. Ultramarine is, moreover, very 





Telephone: Wickersham 2-2300 


E-C 


KENT COSTIKYAN 


709 FIFTH AVE.—at 55th ST, NEW YORK 


KENTSHAH HANDWOVEN ORIENTAL RUGS, ANTIQUE 
CARPETS AND MODERN 
SEAMLESS TLAIN CARPETS FINE CHINESE RUGS 
AUBUSSON AND SAVONNERIE RUGS 
NEEDLEPGINTS AND BESSARABIAN 





Our Booklet on ‘‘Types of Rugs Suitable for Different 
Rooms” sent free to Decorators on Request. 


BOSTON e CHICAGO e 





LOS ANGELES 



































LIGHTING THE WAY 


to better sales is the item shown. This is but one of 


WM. H. TOMBS 


newest creations, all of which will help you to sell the finer types 
of lamps right now so much in demand. We suggest an immediate 
inspection of this extensive line, which includes a tremendous 
variety of up-to-the-minute styles and which met with such a 
marvelous reception at the Lamp Show 


S. P. Skinner Co., Ince. 


Successors to Skinner-Hill Co. 


225 FIFTH AVENUE New YorK, N. Y. 


Chicago Showroom San Francisco Showroom 


1219A Merchandise Mart 





535 Western Furn. Exchange 














Y 


Suggest 
TEXTURED RUGS 


FOR THAT PARTICULAR CLIENT 


They present exceptional possibilities 
for the creative decorator, Whether it 
be a trad.tional or contemporary in- 
terior, these rugs offer more than the 
ordinary. 


Available in novel designs, 
and in widths up to 20 feet. 


AN RUGS 


Also carved rugs, broadiooms, fur rugs 
and carpeting of all kinds. 


Write for price list. 


SULLIVAN CARPET CO. 


330 FIFTH AVENUE NEW YORK 


or see your wholesale carpet dealer 


any color 


ASTRAKH 











De Olde — 
Mantel a, 


Shoppe — ii | Y, \e? oh 
e Antique marble and sal < Sn e 


wood mantels—repro- 
ductions—in all peri- 
ods of design. 


CLASSIC SIMPLICITY in 
an 18th Century mantel of 
Adam influence. The white 
statuary marble is further 
enhanced by delicate Sienna 
inlay. 

251 EAST 33rd STREET 
NEW YORK (EST. 1879) 
J. W. JOHNSON, PRop. 








AUGUST 1941 





















Bets +S) +) 


THEE 


K evep to modern decoration and 
designed for living comfort is this 
Cane-Craft rattan furniture by Ficks. 
Send for new descriptive catalog. 


CINCINNATI 


n€W YORK 











* PRESIDENTS’ CHAIRS * 
Reproduction of the 


PRESIDENT 
GEORGE WASHINGTON 
CHAIR 


* 


One of the group of authorized re- 
productions of chairs of the Presi- 
dents of the United States. Made 
exclusively by Beverly Upholstery 
Shops for discriminating decorators 
who demand charm and authen- 
ticity. 





See them all on display in our 
showrooms! 


BEVERLY UPHOLSTERY SHOPS, Inc. 
260 FOURTH AVENUE NEW YORK 




















FOR YOUR BEST ROOMS! 


LIGHTING EFFECTS 


in the 


EXQUISITE CRYSTAL RE- 
PRODUCTIONS OF CHAN. 
DELIERS, SCONCES, 
LAMPS; ALSO PORCELAIN 
AND CRYSTAL TABLE 
LAMPS, FLOORLAMPS 
AND MODERN CREATIONS. 


Charles J. Winston & Co., June. 


Importers and Makers of Distinctive Lighting Effects 


2 WEST 47th STREET, NEW YORK 














active chemically, and tends to destroy the vehicle, 
which limits its use. By controlling manufacturing con- 
ditions the color of ultramarine can be changed from 
blue to green, red and violet. These pigments are 
known as Ultramarine green, ultramarine violet, and 
ultramarine red. They are all lightfast in full shade, 
with somewhat less stability in tints. They are all very 


active chemically. 


Other blue pigments are Victoria blue, Methyl blue, ete. 
Their light resistance is poor, therefore they are seldom 


used. 


More widely used than any other type of green pig- 
ment are the Chrome greens. Chrome greens do not 
fade, but they darken to a brownish olive green. This 
is because the sulphur in the air attacks the lead in the 
chrome greens, causing brown particles to form in the 
paint. It is this which destroys the clearness of color 


and gives the olive cast. 


If you must have a green that will retain its clearness, 
then choose instead of chrome green, one of the perma- 
nent green pigments: Chromium oxide green, hydrated 
chromium oxide green, or Pigment green B. Earth 
greens are also permanent, but are not clear in color, 


and have little tinting power. 


Chromium oxide greens are the most stable green pig- 
ments known. They are lightfast in both full shade and 
tint. However, they are not brilliant colors, which 
limits their use. Then, too, they are more costly than 
chrome greens. Hydrated chromium oxide green (some- 
times called Viridian, and also emeraude) has excellent 
stability to light. It differs from the ordinary chromium 
oxide greens in that it is extremely brilliant in color. 
It is more clostly also, which has limited its use. Pig- 
ment green B is a comparatively new green—very light- 
fast—but again, high cost has limited use. 


There are several other greens, rarely found in paints, 
but if they are encountered they should be avoided, 
because they have no permanence—Malachite Green, 
Brilliant Green, and Brilliant Green Thioflavin. 
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Blacks and Greys 


Blacks that will be found available today are Lamp- 
black, Carbon Black, and Bone Black. They are all 
absolutely permanent. Lampblacks—grayish in mass 
shade—produce a very clean tint when mixed. They 
are therefore the best for use in making greys. Carbon 
blacks are very jet black, and produce muddy tints 
when mixed with white. Bone black is also very jet 
black in color, but is not used in making greys because 
it has weak tinting strength. 


Synthetic Black iron oxide has almost entirely dis- 
placed natural black iron oxide in its uses. These are 
both permanently lightfast pigments. 


There are today on the market new organic pigments 
known as “India” or “Indol”’ colors. These are derivatives 
of indanthrene, a coal product, which has long been 
used for excellent textile dyes. The range of colors 
available from indanthrene includes yellow, blue, red, 
and maroon. These colors are all extremely light re- 
sistant. They would be excellent for use in making tint 
colors, because they are fully as permanent in tint as in 
full shade. However, they are very high in cost, and 
until this is overcome we will probably see little use of 
them in interior paints. At present their largest use is 


in automobile finishes. 


So far we have talked about color with reference to 
single pigments. It should be remembered that when 
any two pigments are mixed the color that results will 
give a duller and less brilliant effect than a single pig- 
ment. If a third color is added there is a_ further 


reduction in quality. 


An aspect of color permanence which should be con- 
sidered is deterioration by alkali. Where plaster is 
moist the lime, or alkali, in it is brought to the surface— 
where it can then attack those pigments which are sen- 
sitive to it. If the pigment used in the paint has little 
alkali resistance both the celor and surface will be dis- 
figured. This is one good reason why plaster should 
always be thoroughly dry before painting is done. The 


pigments which are particularly sensitive to alkali are 
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One of a pair of fine 18th century Hepplewhite satinwood 
inlaid mahogany card tables, Circa 1780 





Detailed descriptions and photographs of any of your 
requisites will be sent anywhere on request. 
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the chrome yellows and oranges, chrome green, Prussian 
blue, Chinese blue, Bronze blue. 


Paint color is somewhat affected over a period of time 
by the vehicle. Although the color is produced by pig- 
ments, these must be suspended in a vehicle, and the 
color action of the vehicle must therefore be taken into 


account. 


All vehicles are either completely oil, or oil with resin. 
While the vehicle is clear and transparent to begin with, 
all oils and all resins will yellow with aging. The 
yellowish color which results glazes over the pigment, 
detracting from its brilliance. Because of this you 
cannot expect, or get, the lasting clearness and bright- 
ness of water color in decorative paints, even though 
the same coloring matter is used. 


In flat wall paints, where a large amount of pigment is 
used with a small amount of vehicle in order to get a 
dull finish, the discoloration is very slight. In semi- 
gloss and gloss paints the yellowing is somewhat greater, 
because the amount of vehicle used is larger. 


Modern methods of making paints are attempting to 
remedy this yellowing action of the vehicle. There is 
nothing that the decorator can do but wait and hope 
for the progress of science. Oils today are bleached by 
heat, after which they are considerably less subject 
to yellowing. The use of synthetic resins, which are 
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very resistant to yellowing, is cutting down the yellow- 
ing in enamels, which formerly was caused by the aging 
of the natural resins. The use of these synthetic resins 
is growing. Today they are most prevalent in the white 
enamels, where yellowing becomes most noticeable. They 
are also beginning to be used in the tint enamels where 
yellowing seriously disturbs the coloring effect of the 
pigment. 


The same pigments are used in enamel as in paint. The 
pigment in oil is paint, and the same pigment in varnish 
(which is oil with resin) is enamel. The amount of 
pigment used in ratio to the amount vehicle determines 
the dullness of enamels and paints. Part of this pig- 
ment volume comes from the use of “inert’’ pigment— 
pigment without coloring power, which is used to achieve 
surface and strength, or to extend the paint. 


Pigments are not used to color varnish, because their 
opacity destroys the transparency of the varnish—and 
enamel is formed. Varnishes are colored with dyes, 
because dyes dissolve, and impart their color by strain- 
ing or being absorbed, and thus the varnish remains 
clean and transparent. 


We hope that this short story of pigments—which 
ones to depend on, and which ones to avoid—will per- 
haps prove helpful in getting more competent color jobs, 
and getting them more easily, from the painters with 
whom you work. 
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A texture reminiscent of .the last 
century ... nine fresh, gracious de- 
signs which will be a challenge and 
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soft backgrounds, sharp accents... 
a carpet woven for exceptional wear. 
Alexander Smith & Sons Carpet Co., 
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“NEARLY RIGHT” WON'T DO IN CARPET COLORS! 




















One of the private offices at 17 Battery Place as decorated by The effect is a happy one—a lovely melody in which the bright 
Irby & Mears. To harmonize with the soft tones of the Bleu : ° 
Polonaise walls, Embassy Broadloom (wall-to-wall) has been used red tones of the portrait and the rich brown mahogany of the 


in Cadet Blue. doors play a charming obligato. 


* 


— its Embassy Broadloom For Commercial Decoration | 


Embassy is the Carpet recommended by us and chosen by Decorators for Commercial use, because of 


the density of its pile and its closely woven, compact texture. It is L-O-N-G wearing. A Classic Carpet .. . 


tested and approved . . . every wanted color! 


* 


Fast Cut Broadloom Service from stock for those who want what they want when they want it, from Fay 





Headquarters in New York and Philadelphia or through your regular Source of Supply. 


FAY CARPET CO., INC., 515 MADISON AVENUE (Scr')) NEW YORK 


Street 





